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WE GOT AN INTERESTING LETTER from a reader regarding  
the current controversy around climate change, so we think  
this time we will reprint our response so people will know  

Science and academia take on business

Dear Eric 

COMMENTARY

it really raises the question of whether the data was valid in the 
first place, was not valid and needed adjusting to become valid 
or whether it was never valid. This question is further complicated 
by the academic environment, in which people are rewarded with 
grants, fellowships, endowments and sabbaticals for coming up 
with interesting hypotheses.

It is my understanding that the controversy over man-made 
climate change hinges on this argument, but it is also my under-
standing that this issue is a controversy, and not “settled science,”  
if such a term can even exist in academia. Climate change theory is 
a hypothesis.

It is too bad money and politics have played such a role in  
reducing academia’s stature in the eyes of the public. It affects  
people’s willingness to believe. But then, it always has. Newton was 
a heretic in his time. The problem is, not everybody once labeled a 
heretic is actually a genius. Some really were heretics.

For example, mankind has been trying to control the climate 
since before recorded history, and has billed society and punished 
nonbelievers throughout. We have tried seeding clouds, rain  
dances, prayers and tossing virgins into volcanoes, to list a few,  
I assume with varying levels of success.

Concurrently, throughout recorded history we have retained 
fables, tales and myths that carry meaning beyond the years of their 
inception. The closest one to mind that bears on climate change 
is likely Henny (“the sky is falling”) Penny, but The Emporer’s New 
Clothes, The Boy Who Cried Wolf and The Pied Piper all carry  
elements that are social warnings against believing everything you 
hear. Especially given the global costs of compliance attached to 
such a belief. Paid vacations in Nepal for study groups is only the tip 
of the … uh … narwhal.

Finally, there is a great deal of concern in fable that a  
prevailing social idea must be enforced, and to the degree that the 
unwashed masses don’t want to cough up the dollars and follow 
the Piper, then those masses must be penalized, leading to  
classification, segregation and discrimination.

Currently, this is very hard on business.
So I have presented that the sun is our heat source and is  

beyond our calling, that academics have a vested interest in gener-
ating climate change, whether it exists in fact or not, that there are 
questions surrounding the methodology, that this road has been 
long traveled and that there are social and economic costs that  
appear to outweigh any provable benefit. 

Comment at www.coveringscanada.ca

some of the debate surrounding the matter from a  
business perspective. We have omitted his last name 

and location since he did, originally, 
only revealing it when he realized we 
don’t use anonymous material.

Hi, Eric,
Thanks for responding. Since we are 
communicating, and since we appear  
to have differing opinions on political  
climate change, why don’t we reason 
with each other and see how the  
argument stands afterward?

First, you said, “[My] assertion 
that the sun is the leading cause of climate change is 
overly simplistic and scientifically disproven (https://
climate.nasa.gov/causes/).” If you check your own source, 
you will note that the source of the heat is the sun, which 
is a fact. It is also a fact that some of the radiant heat from 
the sun (categorized in your source as light), is held in our 
atmosphere, which is a combination of gases.

From there, I am not thoroughly convinced. It is my 
understanding that the projections of global warming are 
based on computer models. It is my further understand-
ing that weather conditions over the past decade do not 
validate the models. Either way, while computer models 
are great for radar systems that can shoot down mis-
siles and tell us how far away Aldebaran is, they are not 
science. They are a tool in science, but allowing the tool 
to confirm the hypothesis is not scientific. People have 
to reason about observations. If not, the world would re-
main flat, because that’s the way it looks.

Back to the models. The University of East Anglia 
has been the worldwide repository of climate data, and 
they provide the data for the computer models. Some 
years ago, in 2010, the climate-change researchers were 
caught changing the data. Here is a representative link: 
https://www.theguardian.com/environment/2010/
feb/01/leaked-emails-climate-jones-chinese.

East Anglia has “explained” the changes and how 
they have accommodated them. Whatever happened, 

Kerry Knudsen
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NEW EMPLOYMENT STANDARDS legislation in Ontario is 
making it harder for businesses to meet labour costs. Sources 
say when Bill 148, the “Fair Workplaces, Better Jobs Act” came 

into effect on January 1, it effectively added close to 
30 percent to the cost of carrying an employee in the 
province.

According to Julie Kwiecinski, Canadian Federa-
tion of Independent Business (CFIB) director of provin-
cial affairs for Ontario, the federation has 42,000 mem-
bers in Ontario. The CFIB was not consulted during the 
bill’s review process. She believes the act, which also 
raised the minimum wage from $11.60 to $14 per hour 
immediately, and other reforms, are union biased and 
backed. “This is a way for the government to curry fa-
vour with the unions,” says Kwiecinski.

But these issues are just the tip of the exposure 
iceberg for Ontario employers, according to the CFIB. 
In December, it conducted a survey and asked mem-
bers what changes they have met to prepare for the 
increase in the minimum wage to $15.00 per hour, ef-
fective January 1, 2019. 

 Hiring plans QUASHED
“Some of the results included that 51 percent have al-
ready raised prices,” says Kwiecinski, “28 percent have 
already reduced the number of employees, 31 percent 

have already reduced overall staffing hours, 51 percent reduced 
or eliminated plans to hire young workers and 54 percent re-
duced or eliminated plans to hire new workers. 

“I think that is a telling picture of what’s to come. We 
warned government that small businesses, when forced to 
absorb a 32 percent increase in the minimum wage in only 15 
months, would have to make difficult choices. Many of them 
feel that they are being backed into a corner and are in survival 
mode. They need to find ways to absorb this and they are mak-
ing very sad choices, choices that they don’t want to make.”

 Cleaning contracts CANCELLED
These conditions are already concerns of Kevin and Paula Casey, 
husband and wife operators of Whitby, Ont.-based QJS Special-
ty Cleaning. The company has around 40 employees that keep 
floors clean at a variety of such commercial locations as schools 
and offices. “The speed with which the government has imple-
mented this has caused such a rift between us and our clientele,” 
says Kevin Casey, c.e.o. at QJS. “The month prior to year-end we 
had about five contracts cancel on us due to Bill 148.”

“We have had the odd client that will allow us to make a 
small increase, but not to cover all the costs,” he says. “Others we 
have actually had to cancel — give them their notice. Some of 
these are accounts that we have serviced for years.”

CFIB members are wondering how they can afford a 32 
percent wage increase in only 15 months, on top of other costs. 

Independent businesses  
face tough hiring decisions

Costs ramp up OVERNIGHT
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“EI (Employment Insurance) just went up,” says Kwiecinski. “CPP 
(Canada Pension Plan) is going up. We are still trying to find out 
the financial impact of cap and trade. Hydro is going up again. 
Also, people may not remember that WSIB (Workplace Safety 
and Insurance Board) premiums will likely go up, too, based on 
what the payroll costs are.”

 Cost recovery IMPOSSIBLE
These issues beyond the minimum wage aren’t lost on Charla 
Robinson, president of the Thunder Bay Chamber of Commerce, 
in Thunder Bay, Ont. She agrees that everything is going up.

“So, the challenge is how do you recoup that? In some 
businesses, they may have a little more flexibility around pricing. 
In other retail businesses, they may have a very strict contract 
with supplier X and supplier X sells this (product) at every store 
in Canada at the same price.” In this scenario, much like what QJS 
is facing, “they don’t have the flexibility to raise the price to try to 
cover the massive increase in their wages,” says Robinson.

In Alberta, where the minimum wage will be also $15/
hour, but starting October 1, 2018, has had a softer ramp-up 
than Ontario. On October 1, 2017, it stood at $13.60/hour and 
$12.20 the year prior to that date. 

For Gayle Baltjes-Bazine, general manager at Star Tile 
Carpet One in Fonthill, Ont., the minimum wage part of the leg-
islation isn’t the big concern as her company pays its employ-
ees more due to the job skills involved. She includes designers, 

decorators, floor and sales staff as all making that wage or better. 
However, Baltjes-Bazine does feel badly for some of her clients.

“Particularly commercial clients like restaurants and re-
tail stores,” she says. “They may put off doing improvements — 
which in that sense impacts our business by putting things off 
for another year or two because their costs have increased.”

For employers in Ontario wanting to ask questions about 
the new labour standards, the government has an employment 
standards hotline. “We can’t even get through,” says Kwiecins-
ki. “Government was not prepared for this. One CFIB business 
counsellor tried 14 times.

“Unfortunately, there is a lot of information in this bill  
with a lot of grey areas, where they did not completely explain 
something.

“A small business might be thinking that they need an  
HR department to keep up with the paperwork that this bill  
will cause.” 

 Schedules SHRINK
According to Robinson, retailers are concerned about the new 
statutory holiday pay calculations. “It used to be how much 
you worked over the last 20 days,” says Robinson. “You would 
sort of split that into a normal eight-hour day. Then you work 
out if they are going to be paid four hours for the stat or five 
hours for the stat.

“Now it is not based on the overall period, it’s based on 

Independent businesses  
face tough hiring decisions

Costs ramp up OVERNIGHT
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the number of times you work and the number of 
hours you have worked. Which is quite different than 
over the 20-day period. So, you can have someone who 
has worked one shift for eight hours get paid eight 
hours for that stat day — whereas previously they 
would have gotten maybe an hour.”

Employers are not only being hit hard on how 
much they pay, but also how to figure it out, notes 
Robinson.

Enforcement is another whole kettle of fish 
entirely, according to Kwiecinski. “The government is 
planning to hire an additional 175 employment stan-
dards officers by the year 2021. The Minister of Labour 
indicated in a news conference that the first class of 

that group will be graduating very soon. So, you have more 
labour police and fines are going up by 30 percent. You’ve got 
increased powers beyond belief for the employment standards 
director who will have the authority to issue warrants, place liens 
on personal property, hold securities, collect and share personal 
information.”

 Business disruption UNNECESSARY
Casey believes that government can create a more favourable 
climate for business. “Despite whatever you think or feel  
about what is going on south of the border,” he says, “the two 
facts remain. 

“There is a pro-business government in place and the 
markets are responding very positively for businesses to thrive. 

Costs ramp up OVERNIGHT
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The opposite remains true here in Ontario and Canada, but in 
particular Ontario. Our government with Bill 148 is three pages 
of anti-business legislation.”

While the government in Ontario may think it has engi-
neered a better way to help its less fortunate citizens, the op-
posite may already be occurring by making less work available 
for the labour pool. “Already we are seeing businesses that are 
reducing their store hours across the board,” says Robinson.  
“Taking off an hour a day, taking out Sundays, taking out any 
evenings. Those kinds of things are making major changes to 
their store hours.”

This method of adapting will result in some reduced  
overhead costs, but also results in less availability for customers, 
Robinson adds.

The Financial Accountability Officer of Ontario filed a  
report in September 2017 that says raising the minimum wage 
would be an inefficient policy tool for reducing overall poverty. 
“If you want to help people that are dealing with poverty, it is a 
much bigger discussion,” says Kwiecinski. “It is not just about la-
bour costs. It is about child care, welfare, education and housing.

“To simplify it to this level is a disservice to the very  
people who are struggling with poverty issues. It is sad because 
the government is doing this to get reelected.” 

Comment at www.coveringscanada.ca

Costs ramp up OVERNIGHT

March-April 2018 Coverings.indd   9 2018-02-14   2:34 PM

BEAST 10" WET TILE SAW

39" Rip Cut

24" x 24" Diagonal Cut

Precise and accurate cuts

Only 84 lbs

“Never have i used a wet tile saw

that cuts as precise as the Beast.”

— Doug Watt, Edmonton, Canada

Contact us at 800-850-2044  |  Lackmond.com  |

VISIT US AT COVERINGS!
BOOTH# 7324
May 8 - 11, 2018 | Atlanta, GA

C

M

Y

CM

MY

CY

CMY

K

Coverings_0218.pdf   1   2/13/18   1:41 PM



10                               March/April 2018

the National Trade Contractors Coali-
tion of Canada and the General Con-
tractors Alliance of Canada were invited 
in January to meet with Steven MacKin-
non, parliamentary secretary to the min-
ister of public services and procurement, 
and Judy Sgro, chair of the standing com-
mittee on transport, infrastructure and 
communities. Reynolds and Vogel were 
instrumental in leading Construction Lien 
Act reform in Ontario. Following sector-
wide consultation held by the lawyers, 
the Ontario government passed Bill 142 
in December, which amended the Con-
struction Lien Act.

Uniboard appoints Wurth  
Wood Group as a full line distributor 
Laval, Que.-based Uniboard Canada, a 
manufacturer of engineered wood prod-
ucts, has appointed Wurth Wood Group 
of Charlotte, N.C., as a full line distribu-
tor of its thermally fused laminate (TFL), 
particleboard and MDF panels for the 
U.S. mid-Atlantic region. Don Raymond, 
Uniboard vice president marketing and 
sales for the U.S., states that his company 
has invested heavily in its TFL product 
portfolio and in its manufacturing facili-
ties to improve its TFL panel package in in 
finishes, print designs and core.

Westboro Flooring  
and Décor expands in Ontario
Westboro Flooring and Décor of Otta-
wa, Ont., has purchased Grant’s Tile and 
Flooring in Kingston, Ont. The expansion 
to Kingston reflects Westboro’s recent 
growth in Ontario. Westboro has over 
65 staff and 56 years of industry exper-
tise in the housing, condominium, retail, 
commercial and property management 
markets. Grant’s will continue to operate 
at its current location at 649 Justus Drive 
in Kingston. Grant’s former owner, Aubrey 
Penney, and manager, Tracie Morgan, will 
remain on staff with Westboro in Kings-
ton, to facilitate a seamless transition with 

national construction stakehold-
ers who have been champion-
ing federal prompt payment 
for years received good news 
recently as the Liberal govern-
ment is taking steps to imple-
ment a prompt payment regime 
and adjudication process. Inde-
pendent experts Bruce Reynolds 

and Sharon Vogel from Single-
ton Urquhart Reynolds Vogel 
LLP of Vancouver, B.C., have 
been contracted to conduct a 
third-party review, lead a con-
sultation process to seek input 
from industry stakeholders 
across the country and provide 
a recommendation report to 
Public Services and Procure-
ment Canada. The government 
will use the recommendations 
to inform the development of 
legislation that will direct terms 
of payment and provide for an 
adjudication process to ensure 
contractors, trades and sub-
trades working on federal con-
struction contracts get paid in a 
timely manner, a statement said. 
Representatives from the Cana-
dian Construction Association, 

customers and suppliers and to assist 
with the future growth of the company. 

Silica exposure control plan  
released by the Natural Stone Institute
The Natural Stone Institute (formerly 
MIA+BSI) has completed a written Silica 
Exposure Control Plan (ECP) specifically 
for stone cutters and fabricators. The ECP 
was developed in response to one of the 
requirements of the Washington, D.C.-
based Occupational Safety and Health 
Administration (OSHA) Respirable Crys-
talline Silica Standard CFR 1910.1053 
for General Industry and Maritime. The 
written Silica Exposure Control Plan is 
presented free of charge courtesy of the 
Natural Stone Institute Safety Committee. 
It can be downloaded by visiting www.
naturalstoneinstitute.org/silica. The insti-
tute has offices in Chesterton, N.Y., and 
Oberlin, Ohio.

Lowe’s Canada to hire more  
than 7,000 employees this spring
In preparation for home improvement’s 
busiest season, Lowe’s Canada of Bouch-
erville, Que., is recruiting more than 
7,000 full-time, part-time and seasonal 
employees this spring, adding to its cur-
rent workforce of over 25,000 employees 
nationwide. Available part-time and full-
time positions at Lowe’s, Rona and Reno-
Depot stores include service and support 
managers, customer service associates, 
cashiers, stockers, boom truck drivers and 
sales specialists. To accommodate the 
student population, employment may 
begin later in the spring based on their 
availability.

Tarkett to invest €70 million  
in luxury vinyl tile production
Tarkett, a producer of flooring and sports 
surface products, will invest a total of 
€70 million over the next three years to 
expand its luxury vinyl tiles production 
capacity in North America and Europe. 

Inching closer to federal  
prompt payment legislation
According to Daily Construction News, 

NEWS

Construction and contractor trades 
association meet with Federal government 
officials on payment regulations.
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Council (FSC) on requirements includ-
ed in documents of the FSC normative 
framework. Impacting four standards, 
the interpretations should be taken into 
account when implementing the chain 
of custody or controlled wood standards 
to which each interpretation applies. The 
new interpretations clarify several topics 
related to controlled wood, so it is rec-
ommended that certificate holders and 
certification bodies read the documents 
for more details.

Advanced treatment applied  
to soft-surface products made  
in North America
Solon, Ohio-based Tarkett has an-
nounced all soft surface products manu-
factured by its Tandus Centiva brand now 
receive its Eco-Ensure soil treatment. Eco-
Ensure is said to be a highly specialized, 
fluorine-free soil protection technology 
that protects commercial carpeting from 
stains while improving indoor air qual-
ity. Eco-Ensure is third-party assessed by 
EPEA, an independent environmental in-
stitute based in Hamburg, Germany. The 
treatment is manufactured using all-nat-
ural elements, such as carbon, hydrogen, 
oxygen, sodium, sulfur, and nitrogen. 

WFCA announces underlayment  
system with new technology 

Scott Humphrey

Scott Humphrey, 
c.e.o., World Floor 
Covering Associa-
tion (WFCA), has 
announced the 
launch of Magne-
Build by Magnetic 
Building Solutions 
(MBS), an LLC 
partially owned by 
the WFCA. 

MagneBuilld is a new underlayment 
system that utilizes magnetic technology 
as the foundation for different types of 
floors. Both organizations are based in 

In the U.S., close to $60 million US will be 
invested over a three-year period to in-
crease production capacity at two manu-
facturing facilities based in Florence, Ala. 
This expansion is said to address signifi-
cant demand growth for Tarkett’s vinyl 
modular flooring. Additionally, Tarkett will 
build a new distribution centre in Flor-
ence. In Europe, more than €20 million 
will be invested over the next three years 
in the manufacturing facilities, mainly in 
Luxemburg and Poland.

Shaw acquires Scotland-based  
Sanquhar Tile Services
Dalton, Ga.-based Shaw Industries has 
acquired Scotland-based carpet tile man-
ufacturer Sanquhar Tile Services (STS) 
of Sanquhar, Scotland. The acquisition 
expands Shaw’s carpet tile footprint to 
meet the needs of its global customers — 
complementing the company’s carpet tile 
manufacturing facilities in Cartersville and 
Adairsville, Ga., and in Nantong, China. 
STS will continue to serve its customers 
as part of Shaw’s commercial flooring di-
vision. Shaw, founded 50 years ago, and 
STS, which has been manufacturing car-
pet tile for 45 years, share cultures of in-
novation, service and long-tenured, expe-
rienced associates, the companies stated.

Hannover Fairs USA to  
launch Domotex in the U.S.

Larry Turner

Chicago, Ill.-based 
Hannover Fairs 
USA has announced 
that it will debut 
Domotex USA from 
February 28 to 
March 2nd, 2019 at 
the Georgia World 
Congress Center in 
Atlanta, Ga. 
Launched in 1988 in 

Hannover, Germany, by the international 
trade show organizer Deutsche Messe, 
Domotex is a showcase for floor coverings 

innovation. Focused on the residential floor 
covering industry, Domotex USA will 
consist of exhibition space, conferences and 
education, featuring flooring and flooring 
innovations in a trade trade show format, 
according to show president and c.e.o. Larry 
Turner.. Domotex USA complements the 
Domotex series of floor covering shows in 
Hannover, China and Turkey. 

Ufloor Systems becomes Uzin Utz 
North AmericaUzin Utz AG of Ulm, 
Germany, has announced part of its 
global growth strategy by changing the 

Phillip Utz

name of its North 
American subsid-
iary, Aurora, 
Colo.-based Ufloor 
Systems to Uzin 
Utz North 
America. This 
change of name 
has also occurred 
with all of its 
subsidiaries 

worldwide and will be followed by a 
global reworking of the company’s visual 
image, according to Philipp Utz, member 
of the Executive Board and great-grand-
son of the company founder, Georg Utz. 
The company manufactures product 
systems for laying floor coverings of 
different types, including surface 
treatment products, along with the 
machines for laying the floorings, and 
distributes these throughout Europe, 
North America and Asia. The Uzin Utz 
Group is now active in 49 countries 
throughout the world. 

New FSC interpretations of controlled 
wood standards 
New interpretations regarding controlled 
wood for both chain of custody stan-
dards and controlled wood standards 
are available. An interpretation is a for-
mal clarification provided by the Bonn, 
Germany-based Forest Stewardship 
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Dalton, Ga. The new MBS technology 
works across all flooring categories from 
carpet to hardwood to stone, the 
company says. To install flooring with this 
new product, the system simply needs to 
be “rolled out” over any smooth, clean 
and dry sub floor. It is said to alleviate 
many installation issues, eliminating the 
need to bond flooring and avoiding 
seams. The system can be used at any 
stage in the construction process. 

Application simplifies finding  
warrantied contractors
A new application to find a certified In-
stall Warranty Contractor (IWC) has been 
announced by Install, the International 
Standards and Training Alliance based 
in Glassboro, N.J. Alliance standards are 
reviewed on a regular basis by the U.S. 
Department of Labor and by the labour 
departments of Canadian provincial gov-
ernments. The alliance website’s Install 
Warranty Contractor locator tool permits 
direct access to each IWC and is said to 
guarantee quality installations and pre-
vent product failure. Each project com-
pleted by an IWC is backed by the Install 
Warranty on Labor, which to-date, has 
underwritten more than $400 million in 
installations without a single claim made 
against it, the alliance says. 

Floor Covering Leadership Council  
announces installation research initiative 
The Floor Covering Leadership Council 
(FCLC) has announced the commission-
ing of a strategic research initiative to 
lead the industry through the next phase 
of resolving the flooring installation crisis. 
A flooring industry coalition led by FCLC 
is commissioning the new research proj-
ect. Research from the National Associa-
tion of Home Builders in Washington, 
D.C., points out that more than 8 out of 10 
single-family builders identified the cost/
availability of labour as the most signifi-
cant issue they face. Key research objec-

tives of the FCLC commissioned study in-
clude an examination of the evidence for 
gaps between the supply of and demand 
for floor covering installers, including an 
estimation of the size of this gap now and 
over the next 5 to 10 years. The study also 
will seek to quantify the financial conse-
quences of the installation crisis on indus-
try participants and lay out a stakehold-
er-driven determination of barriers and 
potential solutions. The coalition is now 
working to gain industry support to fund 
the approximate $150,000 US required for 
the research project. FCLC members com-
mitted approximately $50,000 US to kick 
off the funding.

RAIC Foundation  
welcomes executive director

Jim Taggart

The RAIC (Royal 
Architectural 
Institute of 
Canada) Founda-
tion has hired Jim 
Taggart of 
Vancouver, B.C., as 
its new executive 
director. A 
long-term advo-
cate of architec-

ture and architects, as a practicing 
architect, educator, and writer, Taggart 
will work on the foundation’s many 
programs. Taggart received his master’s 
degree in architecture from the Univer-
sity of Sheffield, England, and worked in 
architecture and construction in the U.K. 
and Canada for 12 years. In 1993, he left 
professional practice to pursue parallel 
interests in education and communica-
tions. Since then, he has been involved 
in a wide variety of related activities, 
with the aim of broadening public 
engagement with the profession and 
fostering excellence within it. The RAIC 
Foundation is affiliated with the Royal 
Architectural Institute of Canada, 
headquartered in Ottawa, Ont.

Forbo Flooring Systems  
set to raise prices
Hazleton, Pa.-based Forbo Flooring Sys-
tems has announced that it will imple-
ment a 3-percent price increase on all 
commercial flooring and sundry products. 
The increase comes after a significant 
increase in raw material, energy and trans-
portation costs, the company says. The 
price increase will take effect April 1, 2018.

InstaFloor announces  
new senior vice president
Paul Clark has been appointed to the po-
sition of senior vice president at Insta-
Floor North America of Farmers Branch, 
Tex. Clark will lead the company’s efforts 
to promote and sell the Corques Liquid 
Lino (CLL) product line of liquid linoleum, 
which was launched into the North Amer-
ican market at Surfaces 2018 in Las Ve-
gas, Nev. He will work alongside Bas van 
Genderen, InstaFloor managing director, 
to further expand the footprint of the 
InstaLay and Corques Liquid Lino (CLL) 
product lines in the U.S. and Canadian 
markets. Prior to joining InstaFloor North 
America, Clark spent 10 years with Jeackle 
Distributors. Previously he also worked 
with Mannington and Mullican Flooring. 

Haines makes changes  
to executive team

Greg Vale

Glen Burnie, 
Md.-based Haines 
has added two new 
executive leaders to 
its team: Brian 
Green, senior vice 
president-CMH 
sales division; and 
Greg Vale, senior 
vice president-Arm-
strong division. In 

addition, Hoy Lanning, senior advisor to 
the c.e.o., will work directly with Green and 
Vale as champion of total sales, with 
responsibility for the Armstrong expansion 
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integration. Green has been with Haines 
since 2004 and has held various positions 
within the sales organization. Vale has 
been with Haines since 2000 and has held 
key positions within the sales team.

Study: How temporary were  
Canada’s temporary foreign workers?
Temporary foreign workers are admitted 
to Canada through the Temporary For-
eign Worker Program and the Interna-
tional Mobility Program by the Govern-
ment of Canada with the objectives of 
addressing short-term labour shortages 
and advancing Canada’s broad econom-
ic and cultural interests. The number of 
temporary foreign workers present in 
Canada increased from 52,000 in 1996 
to 310,000 in 2015. Given the growing 
presence of temporary foreign workers, 
their rate and length of stay in Canada 
are relevant to national immigration and 
labour market policies.

The Statistics Canada study, How 
temporary were Canada’s temporary for-
eign workers?, documents the length of 
time that temporary foreign workers re-

main in Canada and the extent to which 
longer durations of stays are the result 
of extended use of temporary residence 
permits or transitions to permanent resi-
dent status.

In the study, temporary foreign 
workers are defined as individuals who 
were aged 18 to 64 at the time of their ar-
rival in Canada, who received a work per-
mit between 1990 and 2009, and whose 
first admission to Canada was primarily 
for work purposes. These individuals were 
followed for at least five years, and for up 
to 15 years, after their first admission to 
Canada. The study is based on the Tempo-
rary Residents File.

Durations of stay among tem-
porary foreign workers became longer 
through the 2000s. Of the 264,000 tem-
porary foreign workers first admitted to 
Canada from 1995 to 1999, 13 percent 
(or 35,000) were still in Canada five years 
after their initial arrival. This was the case 
for 37 percent (or 187,000) of the approx-
imately 500,000 temporary foreign work-
ers first admitted to Canada from 2005 to 
2009. The same pattern was evident 10 

years after arrival among earlier cohorts. 
Specifically, 11 percent of temporary 
foreign workers first admitted to Canada 
from 1995 to 1999 and 18 percent of 
those first admitted from 2000 to 2004 
were still in Canada 10 years after their 
initial arrival in Canada.

Almost 90 percent of temporary 
foreign workers who were still in Cana-
da after 10 years had obtained perma-
nent resident status, having made the 
transition from temporary foreign work-
er to landed immigrant. This was the 
case among temporary foreign work-
ers in virtually all ongoing programs, 
with the exception of the Seasonal 
Agricultural Workers Program. Tempo-
rary foreign workers in this program 
were unique in that almost one-quarter 
continued to receive work permits for 
seasonal employment 10 years after 
their initial arrival in Canada. Temporary 
foreign worker programs, such as the 
Seasonal Agricultural Workers Program, 
have been associated with different 
options for transitioning to permanent 
residence status. 
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Five options for defending yourself 

Small claims court
By Angela Kwok

Going to court can be expensive. However, in some circum-
stances, a lower-cost option is available. The Small Claims 
Court is a branch of the Ontario Superior Court of Justice that 

is designed to be a people’s court and a “court of 
equity.” It was created to increase access to justice 

by providing a more efficient, cost-
effective, and less formal forum to 
resolve disputes. Small Claims Court 
is seen as a place where an individual 
can readily and inexpensively access 
justice, without the use of a lawyer. It 
includes features such as simpler pro-
cedures and relaxed rules of evidence 
to facilitate access to justice. 

Because the monetary limit for 
Small Claims Court is $25,000, a plain-
tiff with a claim above $25,000 must 

abandon its claim for the amounts beyond $25,000 in 
order to come within the monetary jurisdiction of the 
Small Claims Court. 

Although the Small Claims Court is intended to 
be a more cost-effective forum, defendants may find 
themselves in a lose-lose situation. Unlike plaintiffs, 
defendants have no choice but to defend the ac-
tion or face the risk of being the subject of a default 
judgment. Even if a defendant retains a lawyer and 
successfully defends the claim, he or she may have 
incurred more legal fees than the monetary value of 
the claim.

A defendant has several options when sued, 
depending on the circumstances of the case and the 
amount of money the defendant is able and willing to 
spend, including:

• Pay all or part of the claim;
• Ignore the claim;
• Retain a lawyer;
• Act as a self-represented litigant; 
• Negotiate a settlement.

Pay all or part of the claim
Needless to say, paying the amount claimed is the simplest 
way to resolve a claim. However, it is also the least likely route 
that most defendants will choose. A defendant may consider 
paying part of the claim, or negotiating a payment plan with 
the plaintiff to pay all or part of the claim. 

If a claim cannot be settled with the plaintiff, the defen-
dant must dispute the claim or the amount being claimed, and 
the following alternatives must be considered.

Ignore the claim
While it may be tempting in the heat of the moment to toss a 
claim out the window upon receipt, it is risky to ignore a claim 
that has been properly served on you. A defendant has 20 days 
from the date of service of the claim to provide a defence, fail-
ing which the plaintiff is entitled to obtain a default judgment. 
That judgment can then be enforced against the defendant 
through various enforcement proceedings, including garnish-
ment proceedings, judgment debtor examinations, and writs 
of seizure and sale.

A default judgment can be set aside only if the plaintiff 
can demonstrate to the court that the motion was brought as 
soon as is reasonably possible in the circumstances, that there 
was a reasonable explanation for the default, and that there is 
a meritorious defence to the claim. While the court will often 
set aside a default judgment if the three conditions are met, 
there are no guarantees that it will do so and every case de-
pends on the specific facts. 

The headache and expense of setting aside a default 
judgment can be avoided by defending the claim within the 
timelines. Accordingly, even if you are infuriated at being 
sued and believe there is no merit to the claim, do not sit on 
it. Instead, do your best to respond to the claim promptly 
and properly.

Retain a lawyer
When served with a claim, it is always helpful to speak with a 
lawyer to obtain advice regarding the applicable rules, time-
lines, and legal procedures. Of course, the problem with retain-
ing a lawyer to defend a relatively modest claim is that you 
must pay legal fees. Good lawyers can be expensive. As well, it 

Angela Kwok
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is often difficult to predict how the litiga-
tion will progress and how much it will 
ultimately cost. The conduct of the op-
posing party along with other unpredict-
able factors can make a “simple” claim 
become much more complicated and 
time-consuming, and therefore, more 
expensive. 

Because a defendant’s legal fees 
may surpass the amount of the claim, a 
defendant may look back and regret not 
having simply paid the amount claimed. 
However, the decision to defend a claim 
may have been based on notions of 
principle and fairness rather than on the 
legal costs involved than they are about 
letting the plaintiff succeed. 

It is important to note that only 
a small portion of legal costs can be re-
covered by the successful party in Small 
Claims Court. The amounts awarded are 
limited by the Small Claims Court Rules 
and the Courts of Justice Act. Successful 
parties are entitled to recover a “reason-
able representation fee” if they are rep-
resented by a lawyer, which is capped 
at a maximum of $3,750. The amount al-
lowed is subject to the discretion of the 
court, and is often more modest than the 
maximum allowed. 

While retaining a lawyer is often 
beneficial because of his or her knowl-
edge, expertise and familiarity with legal 
procedures and principles, as an alterna-
tive to retaining a lawyer a defendant 
can act as a self-represented litigant.

Self-represented litigant
Small Claims Court is intended to be eas-
ily accessible by lay citizens without the 
assistance of lawyers. Accordingly, there 
are various resources available to the 
public to assist self-represented litigants. 
For example, the Ministry of the Attor-
ney General website includes general 
information and guides for different 
elements and procedures involved in a 
lawsuit. The Small Claims Court Rules, 
which provide all the rules and proce-
dures for Small Claims Court matters, are 
also available online. Self-represented 
litigants are able to gain a good under-
standing of the process and procedures 
through these resources and to navigate 

the justice system effectively. 
Self-representation is not cost 

free. Court fees must be paid to defend 
a claim. There may also be expenses 
involved with preparing and delivering 
documents to other parties or taking 
time off work to attend court. Self-repre-
sented litigants can request a maximum 
of $500.00 as compensation for “incon-
venience and expense.” 

Settlement
It is important to keep in mind that at 
any point of the proceedings before 
trial, the parties can settle the claim to 
avoid further litigation. There are many 
reasons why a plaintiff may agree to 
settle for less than the amount claimed, 
including that:

• The plaintiff may want to obtain im-
mediate payment now rather than 
waiting until trial;

• The claim, or the amount being 
claimed, may be difficult to prove;

• The plaintiff may want to avoid the 
trouble and time of going through 
the full legal proceedings;

• The plaintiff may want to minimize 
legal costs by avoiding having to go 
through the full legal process and 
prepare for trial if they have retained 
a lawyer; and

• The plaintiff may be more likely 
to get money from the defendant 
through a mutual settlement, rather 
than through a court judgment 
which may require the plaintiff to 
take enforcement proceedings and 
incur costs if the defendant refuses 
to pay.

It is always advisable to remain open to 
discuss and negotiate, and to be reason-
able in order to make it possible to ne-
gotiate a settlement. Often, an amicable 
resolution of the dispute will result in less 
disgruntled parties than will a full-fledged 
trial where there is inevitably a winner 
and a loser. 

Consider the options
Do not fret if you are served with a Small 
Claims Court claim. Try to understand 
the claim and what the plaintiff is trying 
to achieve by suing you. Critically assess 
your position and consider the options 
and resources available to you before 
you take any action, but be aware of the 
applicable deadlines. Should you de-
cide to act as a self-represented litigant, 
ensure that you understand the court’s 
rules and procedures and take them seri-
ously. They are not mere technicalities. If 
you decide to retain a lawyer to repre-
sent you, be sure to have an open discus-
sion about legal fees with your lawyer. In 
either case, consider whether the legal 
fees or legal costs may outweigh the 
value of defending the claim.  

Angela Kwok is a lawyer at Lawrences 
Lawyers, Brampton, Ont.
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Tips for beautiful custom resilient floors

Going custom
With more products in the commercial resilient category than 
ever, custom design work is continuing to be used on a variety of 
projects. At first glance, they can be intimidating projects, espe-

cially those that have borders, medallions, or other cus-
tom inlay work.  With careful planning, 
these jobs can be beautiful and profit-
able for the installer. 

The first thing to consider is an un-
derstanding of the cost of doing custom 
work.  I’ll never forget when I was show-
ing a particularly nice high-end solid vi-
nyl tile to an architect. He asked for bud-
get pricing and I quoted based on the 
standard material. Several months later 
he called me, and was annoyed that a 
project he was involved with had bid out 
at almost double that estimate. It turns 

out he specified a custom installation in three colours 
with special shapes and sizes that had to be pre-cut. Plus, 
the job had to be done with union labour on weekends.  
This misunderstanding gave me a good lesson in know-
ing what you are quoting before you quote it. 

The same goes for install-
ers when custom work comes 
your way. These jobs take a lot 
longer to install, so make sure 
you figure accordingly. Depend-
ing on the design and the size 

of the project, the cutting may be done on site by the installer or 
prefabricated, such as by a water jet fabricator. Some are complex 
logo designs or artwork, and others are simpler. For example, I re-
cently had an order for a large resilient plank project where the 7- 
x 48-in. planks were being cut to 3.5- x 24-in. pieces with angled 
ends that will form a “chevron” pattern. It’s a fairly simple job from 
the point of waterjet cutting, but the waste factor, added ship-
ping cost and extra time for labour had to be figured into the 
project estimate. 

The hardest jobs to figure are the ones where the install-
er is cutting on site. It could be a simple curve or an inlay and 
sometimes is a bit more complex.  Communication between the 
installer and the designer who created the pattern is important.  
It is often necessary to sketch the pattern on full size on paper 
or right on the substrate before you start cutting.  Make sure the 
design is approved, because once it gets cut to fit, it may not be 
possible to change the design. 

As far as waterjet or ultrasonic cutting, these systems use 
Computer Aided Design (CAD) programs to create the design, 
and the cutting is done on a table designed specifically for this 
purpose.  Once the designs are created, the different colour ma-
terial is cut and the pieces are put together, they are often assem-

bled in sections using clear tape on 
the face of the material before ship-
ping. Before you unpack the pallets, 
make sure there is a diagram show-
ing where the sections go. On smaller 
designs, it’s usually easy to figure out, 
but large applications can contain a 

Christopher
Capobianco

Examples of good looking resilient floors that have been custom cut.
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number of sections. Once the diagram is 
reviewed, step one is to lay the sections 
out on the floor dry to be sure you have all 
the parts. Make sure the custom elements 
are located where the customer wants it. 
Mark the location or locations and confirm 
before spreading adhesive. 

Regardless of whether the custom 
design you are working with is a simple 
medallion that arrives as one unit, a large 
complex design that comes in sections, 
or one you are cutting on the job your-
self, there are a number of keys to a suc-
cessful installation.

For starters, floor preparation and 
concrete testing is critical. These are expen-
sive floors, so failures because of moisture 
or floor prep are that much more expensive 
to repair or replace. With all of the differ-
ent “puzzle pieces” that go into some of the 
custom floors I have seen, it is imperative 
that the floor be as smooth and flat as pos-
sible. A dip or a high spot in the floor could 
cause one of the pieces to become dam-
aged or even worse, to pop out of the floor.  

As I said in several columns here, 
acclimation of the material is very impor-
tant to eliminate the possible “shrinking 
or growing” of the material because of 
extremes of temperature. The same thing 
holds true when you cut the material. 
Don‘t use heat to warm the tile for field 
cuts. My reasons for being so cautious 
with regard to heat is that many resilient 
products are sensitive to extremes of tem-
perature — more sensitive than most peo-
ple in the flooring and construction trades 
know.  For example, warm product can 
be stretched during handling or installa-
tion or can expand slightly because of the 
heat. If material is installed in this state, 
gaps may show up when the material re-
turns to its original size after cooling. Make 
sure the building is climate controlled, the 
material is on site for at least two days be-
fore installation, and the floor is smooth, 
flat and dry.

Adhesive selection for custom work 
is another detail to discuss in advance. 
Most manufacturers do not make a dis-
tinction between custom designs and 
any other floor when it comes to adhe-
sive selection.  I’d suggest a phone call to 
the technical department. I prefer a “hard 
set” adhesive so that all the pieces can 
be held firmly in place once the adhesive 
cures. This could be a two-part epoxy or a 

one-part acrylic, depending on the mate-
rial. These are “wet lay” adhesives, which 
makes it easier to move the pieces after 
they are set into the adhesive assuring 
that the joints are all tight. Pressure sensi-
tive adhesives that have a lot of “grab” can 
often be harder to work with when a lot of 
small pieces are involved, and they are not 
as strong of a bond in some cases. Speak-
ing to the flooring or adhesive manufac-
turer can help you develop a plan. 

When working with wet adhesive, 
clean any adhesive off the face right away, 
roll the floor as recommended and block 
the area from traffic after the floor is done. 
If tape was used to hold the pieces to-
gether, leave the tape until the adhesive is 
set. The day after you lay the floor it is im-
portant to go back to the job and remove 
all of the tape from the surface of the floor. 
Don’t delay this part of the job and risk 
any damage the tape will cause to the sur-
face. I remember one installation where 
the installer never removed the clear tape, 
and the maintenance crew went in and 
started cleaning the floor with a scrubbing 
machine.  The heat that the pads gener-
ated caused the adhesive from the tape to 
aggressively bond to the floor and it was a 
major job getting it off. That’s an extreme 
example, but let’s just say you don’t want 

to leave tape on the surface of the floor 
any longer than necessary. If you ever use 
tape yourself to hold the seams together, 
make sure it’s a painter’s tape that’s easy 
to remove. Never use duct tape, as it can 
damage many floor coverings.

Once everything is done, the floor 
needs to be protected if there is still con-
struction work going on. Before you walk 
off the site find someone in authority and 
alert him or her to the fact that there is a 
brand new custom floor installed.  They 
may even pay you for your time to cover it 
so it is protected.

Finally, when the job is done and 
the building is occupied, make arrange-
ments to get back to the job and take 
some pictures. Nothing looks better in an 
installer or dealer’s portfolio that photo-
graphs of a beautiful custom installed re-
silient floor. 

Christopher Capobianco has been 
in the floor covering industry since the 
1970s in various roles including retail 
and commercial sales, technical support, 
consulting, journalism, education and 
volunteer work. He currently is part of the 
sales team for Spartan Surfaces in New York 
City. You can reach him via christopher@
SpartanSurfaces.com.

Thanks  
to Canadian  
floorcovering pros  
for a great turnout  
at TISE

And thanks to sponsors!
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Less flattery, more innovation needed

Canadian copies
I hate being embarrassed. Most of us do. Our dislike of that 
self-conscious sting is part of what keeps us behaving in a so-
cially acceptable way, and that’s a good thing. But we tend to 

DESIGN

remember when we get caught out.
Years ago, I was touring a group of students 

through showrooms in Milan, Italy. In one, the polite 
host asked after our nationality. When 
I identified us as Canadian, he hit the 
roof: “you #*@ Canadians are worse 
than the Chinese.” He was referring to 
Canadian Copies.

Part of what made that embarrass-
ing was the amount of truth contained 
within his observation. Even though I go 
to great lengths to avoid that description 
in my own design work, it’s a fair com-
ment. Canada has long been known for 
its comfort with copying. 

There is a long history of product imitation in 
Canada and, as a justification, it doesn’t sound so bad. 
We have lacked the market size and concentration that 
supports innovation. Almost everywhere (even in Italy) 
innovative products are supported by only a small frac-
tion of the population, at least initially.  As new designs 
gain their place in the market and their worth is recog-

nized, they get bought 
more often and when this 
happens, they get copied. 
But where they originate 
has a lot to do with there 
being enough customers 
to make their production 
worthwhile. Therefore, in-
novations mostly thrive 
in large urban conglom-
erations, and if they are 
linked with others, creating 
an even larger market, so 
much the better. Canada is 
still basically a large coun-
try with a small population, 
thinly dispersed across its 
vast distance. It’s not ideal 
for product innovation.

There is another, less comfortable, aspect to this story. And this 
is cultural, not geographic. We do not have a distinguished history 
of valuing innovation, even when it’s economically defensible. We 
can attribute that, in part, to our cautious reserve, preferring to let 
others take the risks, a characteristic that would have improved 
our chances of survival in a cold climate. We can also acknowl-
edge our financial prudence, of which we are justifiably proud. We 
also might hate being embarrassed, and adventuring in innova-
tion is almost certain to expose us to a certain amount of ridicule 
along the way. We could, a bit plausibly, blame our colonial history 
wherein we were expected to be dutiful and obedient customers 
of our mother country, thereby improving her odds of success in 
innovation while foregoing our own.

But we could be more innovative anyway. In fact, in some 
instances, we have been. When we have had large domestic mar-
kets, like agriculture, our innovation success in farming equipment 
has been very impressive. Our open spaces also have encouraged 
us to innovate in telecommunications. There are other successes 
in mining and forestry.  We have proven that we can do it.

So, then, why don’t we innovate more often? Other cold coun-
tries with a sparse population, such as those in Scandinavia, are 
known for their innovation. Few countries have been simultane-
ously both as frugal and innovative as Scotland. The U.S. is also a 
former colony, although less inhibited by its past. It’s not a short-
age of talent that is holding us back. As a design educator, I have 
been more than reassured that we have all of that that we need.

I think that there are basically two requirements. One is for 
an entrepreneurial spirit that embraces risk-taking. Silicon Valley 
has plenty of these and more than a few are (former) Canadians. 
Maybe that is just how it works. It’s a better place to innovate so 
why not go there too?

Another is a fundamental respect for innovation and a pride 
in proprietary intellectual property. Unfortunately, I don’t know 
how this is nurtured.  To me it is self-evident. Innovation is crucial 
to our well-being, by almost any indicator: social, economic, cul-
tural…. We are defined by our creative accomplishments and our 
prosperity depends on them. We ought to have more. Then we 
might have some prospect for letting the term ‘Canadian Copy’ 
slide silently into oblivion, embarrassing us no more. 

Paul Epp is an adjunct professor at OCAD University,  
and former chair of its Industrial Design department.

Paul Epp
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Lee Senter,  
CFCRA President

CFCRA

CFCRA is now CFI Canada, too 

The deal is done
The CFCRA has signed a contract with the International Certi-
fied Flooring Installers Association (CFI) to hold their classes in 
Canada. This is part of the international expansion of the CFI 

where they have not only expanded into Canada, but 
into China as well.

This launch of the CFI in Canada fills a large void 
in the training of floorcovering install-
ers and their ability to receive inter-
nationally recognized and world-class 
installation training. Up until now, to 
get proper flooring installation train-
ing, you either had to travel to the 
USA to take the CFI classes, or you had 
to take a manufacturer’s class or you 
had to take an INSTALL class run by 
the carpenter’s union. With the proper 
support from our industry partners, 
provincial trade associations, large 
flooring retail chains and flooring 

manufacturers I feel we cannot fail.
Luckily for us, we do have significant support 

from the flooring retailers. Baxter Freake , the vice 
president of Carpet One Canada, has said their group 
will give whole-hearted support to the program, and 
they are offering their members incentives to attend. 
Alexanian’s in Ontario and Aktas Flooring in Alberta 
have also shown great interest and indicated they will 
support the program. This all before we even have an-
nounced the training schedule!

After we have our local instructors approved as CFI 
instructors at our initial classes in Mississauga, we will 
be offering to hold the CFI classes to our regional trade 
association friends for their own benefit. Let’s face it: 
We all need these classes. The lack of formal training of 
our carpet and hard-surface flooring installers is cost-
ing a lot of people a lot of money. I feel it’s fairly safe to 
say that there is a significant risk for most consumers 
in Canada that buy floorcoverings, that their new floor-

ing is not being installed properly. This issue is causing floor-
ing to fail and be replaced long before they should have to be 
replaced.

I also know that many manufacturers are thrilled that the 
CFI classes are coming to Canada. The lack of training causes a 
lot of issues for the flooring manufacturers. We hope to receive 
even more support from them and their distributors. 

The Canadian lead trainers will be Jack Pilcher of Canuck Floor-
ing, who is a long-time flooring installation instructor at INSTALL; 
Drew Kern of Infinity Claims Management Solutions, who is a 
long time NWFA instructor; and Clayton Leckie of Ardex Canada. 
Mark Aydin will be training to be an instructor as well.

The classes will be held the last two weeks of April 2018 in 
Mississauga, Ont. There are grants available to cover the entire 
costs of the training as well. Speak to Sharon Fenton at our of-
fice for more information on the classes and the grants available. 
Sharon can be reached at sfenton@cfcra.ca.

The CFCRA is also moving ahead with the IICRC Wood 
Floor Maintenance Technician (WFMT) technical training with 
Roy Reichow coming to town. We will also be holding a Basics 
Coatings Tykote hands-on training class the day before. This 
happens the last week of March 2018.

As the president of the CFCRA, I would like to extend our 
hand in friendship to anybody in the flooring industry who 
would like to get involved with furthering information-sharing 
and education of flooring products beneficial to our industry. 
We want to bring the education that is so desperately needed 
to Canada so we can raise the bar of our installation quality and 
product knowledge of flooring products. Feel free to reach out 
to me at lsenter@cfcra.ca. 

The Canadian Flooring Cleaning and Restoration  
Association (CFCRA) was preceded by the Flooring Institute  
of Ontario (FIO), a not-for-profit organization which proudly served 
the needs of flooring industry professionals in Ontario since 1962. 
www.cfcra.ca
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Canada Night , TISE 
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 he International Surfaces 
Event (TISE) 2018 in Las 

Vegas, Nev., enjoyed a surge of 
visitors on each of its three 
days in January and February 
to the delight of exhibitors 
throughout the halls.

TISE embraces three shows at the 
Mandalay Bay Resort called Surfaces, 
StonExpo/Marmomac and TileExpo. 
Between them, floor coverings from 
marble and wood to LVT and carpet are 
well represented for visitors from retail, 
installation, contracting and distribution 
professions.

Many special attractions make 
up the exhibition, including Canada 
Night presented by Coverings magazine 
and this year graciously sponsored by 
Lackmond Stone and Laticrete. When 
the show opened up registration in the 
fall, the event “sold out” in 15 minutes, 
attracting over 150 native Canadians 
to the free networking social of drinks, 
nibbles and grade “eh” conversation.

So many new flooring products 
were on display that it’s hard to single 
out any one surface, but this year a num-
ber of suppliers were launching water-
proof — or at least water-resistant — 
engineered hardwood planks that sport 
superior specifications. Coverings also 
had a chance to meet with John Mapes, 
the director of development and found-
er of My Flooring Warranty USA, along 
with Kevin Casey, his Canadian counter-
part. According to Casey, the after-sales 
cleaning and warranty service is current-
ly being field-tested in Canada now, with 
a formal rollout expected early next year.

See you at TISE 2019 and the 
next Coverings Canada Night come  
January. 

2018  in Las Vegas
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According to show organizers, visitors to the exhibi-
tion at the Georgia World Congress Centre will be exposed 
to the most innovative tile and stone products in the world, 
access to free accredited seminars, keynotes, and live dem-
onstration sessions, and networking opportunities with 
thousands of trade attendees including distributors, retail-
ers, fabricators, contractors and installers, architectural and 
design professionals, builders and remodelers.

You will be able to source new products 
your customers will demand by exploring 
the latest products, trends, and tools 
from 1,100 of the world’s leading 
manufacturers and suppliers. Take 
a trip around the world of tile and 
stone by visiting pavilions includ-
ing North America, Italy, Spain, 
Turkey and Brazil. The event pro-
vides a chance to be inspired by 
new trends, textures, shapes and 
alternative uses of tile and stone. 
Coverings is an investment that will 
pay you back many times over with 
ideas and contacts to grow your business.

Coverings is also dedicated to providing 
education, including CEUs, through conference sessions, 
hands-on workshops, live demos and show floor tours. 
The show features a lineup of over 45 free education 
sessions available to both attendees and exhibitors. 

The education program includes leading speak-
ers from every segment of the industry to ensure you 
stay current and have access to the business building 
resources you need to succeed.

On Wednesday morning, Dale Kempster of TT-
MAC (Tile, Terrazzo, and Marble Association of Canada) 
is presenting “The TTMAC Tile Installer Technical Hand-
book,” the Canadian version of the NTCA (National Tile 
Contractor Association) Reference Manual in the U.S. 
The NTCA graciously gave permission to the TTMAC 
to revise and change its publication for the Canadian 
market. The seminar will highlight the main changes 
and even subtle changes that were made to cater to 

the Canadian market. The presentation is an opportunity to un-
derstand some of the major differences in some recommenda-
tions/solutions between the U.S. and Canada. 

Other sessions will cover topics such as the “ANSI Dynamic 
Coefficient of Friction Test for Natural Stone Surfaces,” “Clean-
ers, Sealers and Maintenance Strategies for Tile and Stone,” and 
“Managing Construction Risks: Or How to Avoid Paying Your 
Lawyers.” Coverings is an AIA/CES Approved Provider and an 
NKBA CEU Provider Partner. 

More than 25,000 tile and stone leaders, innovators, and ris-
ing stars are planning to attend the Coverings 2018 show from 
March 8 to 11 in Atlanta, Ga.

SHOWS

Atlanta show explores tile and stone opportunities

Coverings 2018
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PRODUCTS

Wi-Fi thermostat controls  
floor warming system 

Schluter-Sys-
tems has added 
smart home 
technology to its 
Ditra-Heat 
electric floor 
warming system 
with a new Wi-Fi 
thermostat. The 
Ditra-Heat-E-WiFi 

thermostat makes programming the floor 
warming system fast and simple, whether 
the user is at home or on the road with a 
mobile app, the company says. The 
touchscreen on the thermostat features 
an intuitive and interactive color display 
screen that provides quick access to 
system settings and features. In addition 
to showing all relevant information about 
the current functions of the heating 
system, the display is also used to input 
programming information and make 
information requests with the touch-
screen. A touch-driven energy consump-
tion log can quickly display energy used 
by the system for three different time 
periods: hourly for the past 24 hours, daily 
for the past 7 days, or monthly for the 
past 12 months. Homeowners can use 
this data to optimize settings so the floor 
warming system provides the comfort 
they want for the least energy use.
www.schluter.com

Grout provides effect of iridescence
Flexcolor 3D 
from Mapei 
is a profes-
sional-grade, 
ready-to-use 
translucent 
specialty 
grout with an 
“iridescent 
effect” finish. 

It is offered in 10 colours with translu-
cent characteristics that not only reflect 
but also refract light. This characteristic is 

said to allow the grout to transition in 
colour to complement the tile colour. 
The grout can be used in commercial 
and residential installations of porcelain, 
ceramic, glass and natural-stone tiles. 
The product has been formulated with 
recycled glass-bead aggregate, which is 
also said to ensure colour consistency, 
ease of cleanability and improved 
workability. The grout’s dense surface 
structure helps to prevent water-based 
stains on the grout surface.
www.mapei.com

Thermostat provides  
energy-efficient programming 

Warmup has announced an addition to 
its programmable thermostat line. The 
Tempo thermostat provides energy-effi-
cient programming features for custom-
ers looking for an easy way to control the 
underfloor heating in their homes. The 
thermostats turn dial operation is 
comparable to the original iPod design. 
By following the suggested programming 
and Early-Start features, users can limit 
energy consumption while maintaining a 
comfortable space. The unit is a line 
voltage thermostat that mounts horizon-
tally and is suitable for 120- and 240-volt 
systems. The unit is designed to be used 
in conjunction with our underfloor 
heating cables and can handle a load of 
15 A. The thermostat has the capability to 
receive temperature input from the floor 
sensor or the unit’s built-in air sensor. 
Selecting frost protection on the thermo-
stat will ensure that the heating target 
does not fall below 5°C.
www.warmup.com

Vinyl plank product denser than WPC

Stone Core Vinyl product from Quality 
Craft is 57 percent denser than WPC and 
resists depressions 52 percent better than 
standard rigid core product, the company 
says. Available in various finishes and 
decors, the product comes with a lifetime 
limited residential and 17-year limited 
commercial warranty. Planks are available 
in 4 or 5 mm thick plank, or 5.5. and 6.5 
mm thick plank with attached high-densi-
ty foam underlay. The virgin vinyl is also 
ortho-phthalate free.
www.qualitycraft.com

Porcelain tile collection  
provides diverse design options

Crossville has announced Java Joint, a 
porcelain tile collection said to incorpo-
rate on-trend hues and sizes to offer 
designers inventive options to create a 
range of looks. The surface visual of the 
collection features striations of crema and 
bold neutrals. The striations’ linear effect 
is interpreted in five colors — Two Sugars, 
House Blend, French Press, Flat White and 
Fresh Ground — all offered in an easy-to-
clean, unpolished finish, the company 
says. The collection is available in the 12 x 
24 in. field tile format. Bullnose, cove base 
and 2 x 2 in. mosaic options provide fully 
finished looks, it adds. Green Squared 
certified, the collection is recommended 
for interior floors and walls, as well as 
exterior walls, in commercial and 
residential settings.
www.crossvilleinc.com
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PRODUCTS

Wood floor moisture  
control underlayment

The MCS 7000 underlayment application 
from DriTac reduces moisture vapour 
transmission up to 25 lb/100 percent RH. 
For use with hardwood and resilient 
flooring installations, the product helps 
contribute to LEED credits. Recommend-
ed coverage is approximately 300 to 350 
sq. ft. per mixed unit and has six-hour 
cure time. The product is said to be easy 
to mix and apply, has zero solvents, will 
not promote the growth of mold, is easy 
to clean up when wet and provides an 
enhanced warranty.
www.dritac.com

Natural floor squares and planks  
provide mix and match options
Marmoleum Click CinchLOC from Forbo 
is available in 28 colours and two formats 
(12 x 12 in. squares and 12 x 36 in. planks). 
The water-resistant flooring is made

primarily from renewable resources, 
including linseed oil, wood flour and pine 
rosins. The natural ingredients provide 
the flooring with inherent anti-static 
properties to repel dust and dirt, making 
it easy to clean, reducing exposure to 
allergens, and contributing to better 
indoor air quality, the company says. The 
product also features antimicrobial 

Stone fabrication  
diamond circular blade

 

The Magnum Free Cut diamond blade from 
Diamant Boart was developed for fabrica-
tion applications when cutting granite or 
engineered stone. It features 26 mm high 
patterned diamond segments, which help 
extend blade life, the company says. The 
blades are available in 12- to 18-in. diameters.
www.diamant-boart.com 

Flooring for dining spaces,  
lounges and bars 

Havwoods International has intro-
duced the Italian Collection, an engi-
neered hardwood suitable for creating 
fine intricate patterns including basket 
weave and heritage. The range includes 
the Notte Plank, which can be installed 
in a bespoke pattern in a dark brown 
tone. The flooring offers oversized planks 
that measure 4 ¾ x 33 3/8 in. Each plank is 
made from multiple layers of wood 
boards bonded together to create a 
durable surface for high-traffic environ-
ments such as restaurants and bars. The 
planks also feature a traditional tongue 
and groove profile, for easy installation, 
the company says.
www.havwoodsusa.com

properties and easy, glue-free installation, 
providing a suitable floor covering for 
people with asthma and allergies, it adds.
www.forbo.com

Engineered flooring platforms  
offer longer, wider boards

Preverco has announced Genius16 and 
Max19, two traditional engineered 
platforms that are said to have been 
reinvented to cater to the needs of clients 
looking for longer and wider floor boards. 
The boards are suitable for both condos 
and residential homes and can be used for 
floors with radiant heating. The Genius16 is 
a 5/8 in.-thick engineered floor that is 
available in super long (80 percent of 
boards are 88 ft and up) as well as widths 
of 5-3/16 and 7-3/16 in. It is composed of a 
2 mm hardwood top layer on 14 mm 
Canadian plywood comprised of 5 layers. 
The Max19 is a ¾-in. engineered floor 
available in widths of 5-1/8 and 7-1/8 in. It 
is composed of a 4 mm hardwood top 
layer on a 13 mm vertical quarter-sawn 
softwood filleted core and a 2 mm backer.
www.preverco.com

Waterproof LVT collection  
offers fewer plank design repeats

Waterproof LVT planks from IVC Floors 
feature the Urbane collection with visuals 
that achieve authenticity through 
embossed in register technology (EIR), as 
well as having fewer plank repeats – up to 
10 unique planks per design. Additionally, 
four-edge painted micro bevels provide 
design details. Using a unique multi-layer 
construction reinforced with woven 
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coats for floors to waterproof with an 
IAPMO-listed shower pan liner.
www.custombuildingproducts.com

Waterproof engineered  
hardwood flooring collection
Uniboard has introduced Aqua Allira to 
its engineered hardwood flooring 
collection. A waterproof, veneer flooring 
option, the product is said to offer the 
first real wood flooring that can be 
installed in the kitchen, bathroom and all 
other areas of a house. Veneers are 

fibreglass, the collection also has a 
multi-wear layer for stain and scratch 
resistance. Consumers can also combine 
different products for unique patterns.
www.ivcfloors.com

Cloud-based management software 
tailored to flooring businesses

RollMaster provides a real time, fully 
integrated flooring business management 
software said to do more and go further 
into flooring business automation than any 
other flooring program available. Clients of 
the software vary in size from small, single 
location retailers, to multi-location, and 
even multi-company operations spanning 
several jurisdictions. The software can be 
delivered via a Cloud-based platform or via 
onsite installed server(s).
www.rmaster.com 

Waterproofing membrane  
for ceramic and natural stone tile

RedGard SpeedCoat is a ready-to-use, 
waterproofing membrane from Custom 
Building Products for both commercial 
and residential ceramic and natural stone 
tile installations. Suited for interior 
substrates, the membrane is said to create 
a continuous waterproofing barrier with 
outstanding adhesion. It bonds directly to 
clean metal, PVC, stainless steel and ABS 
drain assemblies. The product features 
cross linking moisture cure technology 
that produces curing times as quick as one 
hour per coat. Its moisture-cure technol-
ogy allows it to cure effectively even in 
cool, damp conditions, the company says. 
One coat is required for walls and two 

sourced in North America. The patent-
pending engineered collection is heat 
resistant, sound dampening and able to 
accept underfloor heating.
www.uniboard.com  

WOOD. Without compromise.
SPRING 2018 / MohawkFlooring.com



28                               March/April 2018

BULLETS

Current business highlights

 Canadian municipalities issued $8.1 billion in building per-
mits in December, up 4.8 percent following a 7.3 percent 
decline in November. Permits climbed 10.4 percent from 
the previous year, led by the multi-family dwelling compo-
nent. —Statistics Canada

 New housing construction investment rose 7.9 percent in 
Canada from November 2016 to $5.0 billion in November, 
mostly attributable to increased construction investment in 
apartment buildings ($282.1 million). For the first time since 
September 2011, every province reported higher spending 
on apartment building construction. —Statistics Canada

 In November 2017, Brazilian exports of wood-based prod-
ucts (except pulp and paper) increased 14.9 percent in 
value compared to November 2016, from $211.7 million US 
to $243.2 million US. —Fordaq

 The new study, Siding Market in the US, 17th Edition, re-
veals siding demand in the U.S. is projected to advance over 
3 percent per year to 101.5 million squares in 2021. 
—Freedonia Group

 According to data released by the Association European 
Producers of Laminate Flooring, total European sales of 
laminate flooring were 346 million square metres in Europe 
in 2017, around 1 percent less than in 2016. Sales in Eastern 
Europe increased 2 percent to 128 million square metres. 
However, this was insufficient to offset a decline in sales in 
Western Europe, by 2 percent to 218 million square metres. 
—ITTO

 The U.S. Bureau of Economic Analysis (BEA) reports the U.S. 
real gross domestic product (GDP) increased at an annual 
rate of 2.6 percent in the fourth quarter of 2017. In the third 
quarter, real GDP increased 3.2 percent.  —BEA

 European Union (EU) imports from China, accounting for 
around 60 percent of total imports, were 16.0 million square 
metres in the 12 months to end November 2016, compared 
to 16.2 million square metres a year earlier and over 21 mil-
lion square metres in 2012. —ITTO

 Housing starts in Canada were higher in 2017 than predicted 
by the Canadian Housing and Mortgage Corporation (CMHC) 
at the start of last year. Housing starts increased 12 percent 
compared to 2016, based on preliminary starts data for De-
cember 2017. Multi-family construction grew 16 percent in 
2017, while single-family starts increased 5 percent. —CMHC

 U.S. housing starts were up 2.4 percent in 2017 compared 
to 2016. Total housing starts were 1.2 million in 2017.  
—U.S. Department of Commerce

 Employment in U.S. manufacturing and construction in-
creased in December. The overall unemployment rate was 
unchanged in December 2017 at 4.1 percent. —BEA

 The IHS Markit Canada Manufacturing PMI (Purchasing 
Managers’ Index) rose to 55.9 in January of 2018 from 54.7 
in the previous month and beating market expectations of 
54.8. The figure pointed to the strongest improvement in 
business conditions since April last year, driven by sharper 
rises in output, new orders and employment.  
—Market Economics

 Hardwood plywood imports in the U.S. grew strongly in 
October before declining again in November. Imports 
from China were significantly down because of the U.S. 
antidumping and countervailing duties on plywood from 
China. Year-to-date plywood imports from China were 24 
percent lower than in November 2016. All other major ply-
wood suppliers shipped more to the U.S. year-to-date com-
pared to the same time last year. —ITTO

 The year 2017 ended with U.S. architecture firms continuing 
to report strong firm billings. An Architecture Billings Index 
(ABI) score of 52.9 for December meant that, for 10 of the 
year’s 12 months, architecture firms saw increases in billings 
(any score over 50 indicates billings growth).  
—American Institute of Architects

 The National Wood Flooring Association (NWFA) consum-
er research initiative reports that just more than half of 
homeowners, 52 percent, say they have wood floors in their 
homes, compared to 75 percent who say they have carpet-
ing and 58 percent who have tile. But, when homeowners 
are asked what kind of flooring they would have in their 
“dream home,” two-thirds, 66 percent, said wood floors, in-
cluding 81 percent of those who already have them in their 
homes and half of those who don’t have wood floors.  
—NWFA

 EU imports of wood flooring from tropical countries de-
clined again in 2017. EU flooring imports from tropical 
countries were 3.04 million square metres in the 12 months 
to end November 2016, compared to 3.68 million square 
metres a year earlier and 5.61 million square metres in 2012. 
—ITTO
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National Home Show
Toronto, Ont. 
https://nationalhomeshow.com

March 16 – 18 
Atlantic National Home Show
St. John, N.B. 
www.atlanticnationalhomeshow.ca

April 6 – 8
Ideal Home Show
Halifax, N.S. 
www.springideal.ca

April 20 – 22 
Domotex Asia ChinaFloor
Shanghai, China 
www.domotexasiachinafloor.com

May 8 – 11 
Coverings
Atlanta, Ga. 
www.coverings.com

May 9 – 11 
China Guangzhou  
International Floor Fair
Guangzhou, China 
http://gz.cgff.net

May 25 – 28 
Canadian Furniture Show
Toronto, Ont. 
www.canadianfurnitureshow.com

June 7 – 9 
TTMAC Convention
Toronto, Ont. 
www.ttmac.com

June 11 – 13 
NeoCon
Chicago, Ill. 
www.neocon.com

September 24 – 28 
Cersaie
Bologna, Italy 
www.cersaie.it 
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THE GREENWOOD COLLEGE SCHOOL in Toronto recently ex-
panded with a 74,000-square-foot addition located in mid-town. 
The dense, four-story structure designed by Montgomery Sisam 

THEN-AND-NOW

the independent school’s roots as 
a summer camp for kids. 

Besides increasing the raw 
square footage of Greenwood Col-
lege, the other project mandate 
was to provide maximum flexibil-
ity within the expansion. “We’ve 
got a big new gym, science class-
room, art classrooms and an out-
door terrace,” says Montgomery, 
“so it’s really complementing the 
kind of bare-bone components in 
the first building. There is a lot of 
emphasis on common space. 

“We have the idea of inde-
pendent learning for kids to meet 
and study — concentrating as 
much on what they do between 
classes as in class.”

Because of building-structure  
issues, flooring couldn’t be con-
tinuous between some areas such 
as the gymnasium in the older 
building and the expansion. “They 
have two main courts,” says Mont-
gomery, “with curtains to divide 
the two spaces. The hardwoods 
are absolutely matched. Because 

the gym is on the third floor we had to do a lot of sound insula-
tion underneath our wood. I haven’t heard any complaints about 
bouncing balls.”

The original carpet was extended throughout the whole 
building. “The carpet had stood up so long and had been 
cleaned a few times and seemed to work. We just took that  
exact same product and ran right through the second floor.”

On the ground floor an exposed concrete floor was  
having trouble with salt coming in from outside. “We actually 
put a porcelain finish on the ground floor, which I think works 
much better.”

Montgomery notes that scrambling for contractors during 
the summer months was actually one of the bigger challenges, 
but the building was ready for the September school session.

The administration — and the kids — love their new  
surroundings, he says. “The reward of finishing a building is  
seeing people use it as you expect.” 

The finished Then-and-Now project is featured on each issue’s cover. 
Please submit project suggestions to news@wimediainc.ca.

Architects adjoins the existing independent school at 
every level above grade, increasing the school’s square 
footage by 120 percent.

According to principal architect Terry Montgom-
ery, “An urban site causes pros and cons. The pros are 
that it is completely integrated into the city and the 
neighbourhood — it is not isolated. The con is that it 
is hard to negotiate space.” The neighbours and city 
officials had to be on board at each step of the way of 
the project, including creating a diverted laneway to 
improve traffic flow patterns and isolate school traffic 
from that of the surrounding community.

One advantage Montgomery’s Toronto-based 
architectural firm had was that it had also designed 
the renovation to the original 1950s structure in 2001. 
“We actually built a climbing wall right up through the 
middle of the school,” says Montgomery, referring to 

Urban school expansion addresses every challenge

Kids, balls, salt, noise 
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CustomBuildingProducts.com
800-272-8786

THE GO-TO GROUT FOR 
RELIABILITY, VERSATILITY 
AND PROVEN RESULTS. 
 The ultimate performance cement grout.

n	 Uniform consistent color
n	 No efflorescence
n	 Stain resistant
n	 Lightweight for superior handling
n	 Ideal for all grout joint sizes up to 1/2"

DOWNLOAD CUSTOM’S 
MOBILE APP



Tryesse Pro combines softness 
and performance. This new yarn 
system produces innovative wall-
to-wall carpet that will be a great 
addition to new constructions and 
condominium projects, thanks to 
its texture and cozy colors.

ORDER YOUR 
SAMPLES TODAY!

Visit beaulieucanada.com to find 
out more on our new and trendy 
Tryesse Pro carpet styles!

NEW 
CARPET
COLLECTION 


