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IN A LITTLE-REPORTED NEWS STORY in Toronto in February, 
Toronto Deputy Police Chief Peter Sloly resigned his position 
and left. In news reporting, that’s pretty tight: who, what, when 

Higher calling than saving millions 

All about power 

COMMENTARY

deniability between their negotiations and what happens on 
the streets. 

However, it doesn’t take much to see that the citizenry is 
at a disadvantage when the agencies they hire to enforce the 
laws of their representatives start applying pressure. You can 
recall when the postal-workers’ union attacked small business 
throughout Canada by holding up the mail for several weeks,  
including all the cheques that many mom-and-pop shops  
needed to make payroll. Or the teachers’ unions put a gun to 
your children’s heads and threaten to kill their credits if the man-
agers don’t come up with yet more money and yet more bene-
fits and yet more time off for teachers.

It is worse, of course, with the cops. In that case, a “job action” 
could be passive, as in Canada Post’s refusal to work, or it could be 
active, as in, oh, carding or selling bumper stickers (or else).

One is tempted to wonder what these unions will consider 
to be “enough.” How much money, how much time off and how 
much control over the electorate will make them happy?

In my experience, the answer may be that there will never 
be enough, since, at the union-president level the quest is not 
for time off or safety or job security or whatever. It is for money 
and power. The leaders get money and power, and the members 
get Family Day.

This is an important hypothesis, if true. After all, if a union was 
only interested in time off and better wages, it should cooperate 
with any suggestion to cut employees. It could be done without 
firing, through retirement and attrition. And it would, according 
to Sloly, save “tens of millions of dollars.” And this would keep the 
city healthier than, say, Detroit.

In his infamous mediaeval treatise, The Prince, author Nic-
colo Machiavelli says there are only two types of government: a 
republic and a principality. In one, the people control the gov-
ernment. In the other, the government rules the people. Got 
that? None of the oh-so-fine distinctions politicians like to place 
on democracies/autocracies/communists/socialists/dictators/
parliaments and so on.... The police, of course, weigh heavily in 
Machiavelli’s protocol.

It seems to me if power is your game, and numbers is how 
you enforce it, we can kiss Peter Sloly goodbye if we wish, but it 
seems reasonable to stop for a minute and ask why. 

Comment at www.coveringscanada.ca

and where. 
The “why” is less clear. According to some, Sloly 

said at a Jan. 15 speech that the force 
could, “drop ourselves by several hun-
dred police officers, which represents 
tens of millions of dollars....”

According to Toronto’s former 
mayor, John Sewell, he is disappoint-
ed by Sloly’s resignation. According to 
Sewell, Sloly stood by his comments, 
and, because he did that, the police as-
sociation president, Mike McCormack, 
went after him, laying several union 
complaints. And now Sloly is gone.

To be fair, I have not followed this situation 
closely. I don’t live in Toronto and pay little attention 
to its politics. However, as with most major controver-
sies these days, the allegations and complaints flying 
around seem to miss one pertinent question: was what 
he said true? That is, could Toronto save tens of millions 
of dollars by trimming down excess officers?

I don’t think anybody should be surprised at  
allegations a union boss has affected the employment 
of a manager. I mean, if unions can’t ruin the compa-
nies they work for and run off the managers, what 
good are they?

It is probably useful to separate public-sector unions 
from private-sector unions for this discussion, since 
private-sector owners are not “you,” and public-sector 
owners are you. Think about that. If the police union 
has a problem with management or work conditions, it 
has to penalize the owners. In a democracy, the nomi-
nal owners are the public. That would be you... us.

Because the politics of police/union thugs 
roughing up the public directly are problematic, pub-
lic-sector unions tend to create boards or committees 
to interface with elected officials to put a few layers of 

Kerry Knudsen
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The right habits, tools and supplies make
for better weekends — it’s common sense

GETTING DOWN AND DIRTY may apply to many occupations, 
but none more-so than the floor-covering business. However, 
man wasn’t designed to work that close to the ground.

The carpet installer can especially attest to this — stretch-
ing out a thick material to fit tightly into rooms and staircases 

requires careful planning, skill, brute force and forgiv-
ing knees. Certainly occupational health and safety 
regulations apply to all trades across Canada to protect 
workers from themselves, employers and their environ-
ments. But rules are rules, and they aren’t much good 
unless they come with proper training — and applied.

David Furlano, member of the Ontario College 
of Trades (OCT), Floor Covering Installer Trade Board, 
points to the Apprenticeship Training Standard for the 
discipline in Ontario.

A floor covering installer in that province is for-
mally trained to “demonstrate safe working practices 
and procedures” during his apprenticeship,” according 
to the OCT curriculum.

Furlano notes that issues such as repetitive strain “is ad-
dressed in school but all apprentices by law must take cours-
es such as safety awareness and WHMIS training,” but that “this 
training is often supplied by employers.”

An apprenticeship in the Floor Covering Installer trade in 
Ontario is 6,000 hours of on-the-job training and two levels of in-
school training comprising 300 hours each, according to Furlano.

Using and maintaining personal protective equipment is 
key to OCT training. This includes hard hats, gloves, glasses, gog-
gles, masks, face shields, ear protectors/plugs, coveralls, reflector 
vests, safety footwear, knee protectors, fall-protection equip-
ment, harnesses, and breathing apparatus.

“If you look at any manual put out by trade associations 
for installers a lot of them go through safety issues,” says Chris-
topher Cabobianco, sales and technical support representative, 
Spartan Surfaces of New York City. He notes that respirators are 
important — and more widely used today that in the past when 
“macho” job site culture prevailed — to guard against dust and 
fumes in both renovations and new builds.
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The right habits, tools and supplies make
for better weekends — it’s common sense

“They cover stuff that you’d consider as common sense. 
Things like proper lifting techniques — bend at the knees to 
minimize the impact on your back. From the point of view of 
knees, that’s probably the number problem that installers have. 
Back in the 1970s you didn’t see installers wearing knee pads, 
and then later you’d see them start. There’s been some advance-
ments in knee pads in the last 20-plus years.” 

One knee protector invention goes all the way down to 
just above the ankle, says Capobianco, “I still use it when I need 
to do some flooring work.”

Although kneeling cannot be eliminated, the U.S. National 
Institute for Occupational Safety and Health (NIOSH) website 
says, carpet layers should wear protective knee pads when-
ever kneeling on hard surfaces. In addition, they should use the 
power stretcher — a safe alternative to the knee kicker that does 
not use the knee. Employers should ensure that each carpet lay-
er is trained in the proficient use of the power stretcher and that 
a sufficient number of these devices are available to each crew 
of carpet installers, NIOSH advises.

Carpet layers make up less than 0.06 percent of the U.S. 
workforce, according to one study published by the U.S. National 
Library of Medicine, but they file 6.2 percent of all workers’ com-
pensation claims for traumatic knee injury — a rate that is 108 
times expected in the total workforce and the highest rate of any 
occupation reporting such claims. This rate is also high for tile 
setters (53 times) and floor layers (46 times), both of whom per-
form work that requires kneeling on hard floors.

NO-COST PREVENTION STRATEGIES
Mandy Gallant, senior ergonomist at ErgoRisk Management 
Group in Vancouver, a consulting firm that addresses ergonom-
ics and movement safety. Gallant has studied the human body 
functioning in a wide variety of working environments. 

“The goal of ergonomics is getting a good fit between 
the worker and their environment. We’ve got to work with what 
we’ve got to work with. The materials are there and the shape of 
the room or the installation can’t be changed.

“It doesn’t matter what you do for a living. If you use your 
body the way it was meant to be used it can go a long way to 
making you fitter, stronger and more flexible. If you use your 
body in a manner that is contrary to the manner in which it was 
meant to be used, every movement that you make is putting 
negative wear and tear on your body. Setting up muscle imbal-
ances brings you closer to an injury.”

The consequences of not using your body the correct way 
are numerous, Gallant notes, including for installers who have 
a dominant hand or a dominant knee. “If you’re repeating the 
same movement in an asymmetrical way without having the 

joints in the right position you’re setting yourself up for imbal-
ances. That can lead to wear and tear which can lead to discom-
fort and ultimately lead to injury.”

The solution to the problem of repetitive strain injuries 
and their consequences — water on the knee, for example — 
means remembering to actually correct a movement, as well as 
analyzing it in the first place.

There are a few things Gallant would recommend. By al-
ternating sides, or becoming more ambidextrous, “that’s a no 
brainer from an ergonomic standpoint,” she says. “While we do 
understand that people tend to have less coordination and less 
fine motor control with their non dominant side arm or leg. It is 

important if you’re in a trade that requires repetitive use from 
one side or another that you figure out a way to get some bal-
ance there.

“Kneeling with one knee up in a neutral position means 
you alternate which knee is up which knee is down. If you’re us-
ing a knee and swinging a hammer forward, a kind of maneu-
ver which you see sometimes in carpeting, you alternate knees 
for that. But even when you’re bringing your materials and your 
tools to the work place and you’re carrying a toolbox always in 
your right hand — you’re setting up your lower back and your 
shoulder for some potential asymmetry.

“As you’re reaching for tools all of us can always reach 
with our non dominant hand. For us it’s great if you have a line 
item in the article that says ‘alternate hands,’ but we need people 
to understand why. When you’re reducing wear and tear on a 
dominant hand you’re setting up better balance in your body 
between your right and left side. 

“These are the reasons, not just because we said so and 
someone will say ‘I can’t do it in my left hand I’ve got to use my 
right.’ It’s important that people understand why we’re trying to 
get that balance and why we’re sharing the workload between 
the right and left.”

Besides a “balancing” act, “it’s also really important that 
people prepare their bodies for the demands of the work,” ac-
cording to Gallant. 

“Sometimes that can look like a group warm up in an in-

“ For injury prevention  
do a warm up.  
The WHY is important.”
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with our non dominant hand. For us it’s great if you have a line 
item in the article that says ‘alternate hands,’ but we need people 
to understand why. When you’re reducing wear and tear on a 
dominant hand you’re setting up better balance in your body 
between your right and left side. 

“These are the reasons, not just because we said so and 
someone will say ‘I can’t do it in my left hand I’ve got to use my 
right.’ It’s important that people understand why we’re trying to 
get that balance and why we’re sharing the workload between 
the right and left.”

Besides a “balancing” act, “it’s also really important that 
people prepare their bodies for the demands of the work,” ac-
cording to Gallant. 

“Sometimes that can look like a group warm up in an in-
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movement patterns so that the muscles 
 are more capable of being stretched 
through the movement.”

This reduces the risk of injury. “A lot 
of the stretches that we recommend in-
clude something like a power squat, which 
is loosening up your hips,” Gallant says. 

Getting the right flexibility is also 
important. “So that when you are kneel-
ing down and when you are in an awk-
ward position you can keep your body in 
a neutral spine posture hinging through 
the hips so that your injury risk is less. 

“It’s not just ‘yeah I’m getting the 
blood flowing.’ It’s ‘I’m loosening up my 
hips so that I can hinge through those 
hips in the right way when I’m bending. 
I’m stretching my muscles out so that 
when I reach forward rather than having 
to tweak to my rotator cuff. I’ve engaged 
the right flexibility to the movement.’” 

TOOLS TO EASE THE STRAIN
Capobianco is a believer in using the right 
tools and materials on the job to provide 
physical relief for installers. He recom-
mends the use of power stretchers for 
carpet layers — “they add weight” to the 
tool chest “but are worth it” — instead of 
relying on knee braces. 

“Some of the other options that 
installers have,” he says, “at least on the 
carpet side and the resilient flooring side, 
are some of the adhesives available now 
that you don’t have to put on with a trowel. 
Which means you go out and spray or 
use a paint roller so you don’t have to get 
down on your knees to apply it. That’s a 
real way of helping installers have a little 
less wear and tear on their bodies.”

Installers can certainly increase 
their longevity and physical comfort on 
the work site if necessary steps are taken, 
but there’s “more to life than just flooring” 
as someone quipped in the aisles at the 
Surfaces 2016 show in Las Vegas.

“Most importantly it lets you do 
whatever your recreational activity is on 
the weekend because you’re not sore,” 
says Gallant. “It really translates into your 
home life as well. It makes it easier to 
throw your kids up in the air if your rota-
tor cuff isn’t sore from what you were do-
ing on the job.” 

Comment at www.coveringscanada.ca

dustrial environment if you’ve 
got a crew of people.”

Knowing what your per-
sonal limitations are helps, too. 
“Doing a bit of a stretch or a bit of 
a warm up. While that’s a recom-
mendation you’ve heard a million 
times and it’s in all industry publi-
cations: ‘For injury prevention do 
a warm up.’ 

“The why is important. We 
want to warm up with certain 
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UL-certified EPD for  
North American-made ceramic tile 

The Environmental Product Declaration 
(EPD) for ceramic tile made in North 
America, certified by Marietta, Ga.-based 
UL Environment, is now available for use 
by architects and specifiers seeking to 
satisfy green building project require-

ments, such as those set forth by LEED 
and Green Globes. The 23-page report, 
available through the Tile Council of 
North America (TCNA) of Anderson, S.C., 
at http://bit.ly/1KSCrhG, is a comprehen-
sive disclosure of the environmental 
impacts of North American-made ceramic 
tile. When using this certified EPD 
alongside other flooring products’ EPDs, 
TCNA reports that ceramic tile has the 
lowest 60-year environmental impact per 
square foot (and per square meter) across 
all major impact categories: global 
warming, abiotic resource depletion, acid-
ification, smog formation, eutrophication, 
and ozone depletion. As all major North 
American manufacturers provided data 
aggregated to produce the EPD — spe-
cifically Arto, Crossville, Dal-Tile Corpora-
tion, Florida Tile, Florim USA, Interce-
ramic, Ironrock, Porcelanite Lamosa, 

Quarry Tile Company, StonePeak 
Ceramics, and Vitromex de Norteaméri-
ca — the EPD represents over 95 percent 
of the tile produced in North America. 

IIDEXCanada 2016 announces 
call for presentations
The IIDEXCanada 2016 conference (www.
iidexcanada.com) has announced a call for 
presentations. IIDEXCanada speakers will 
have the opportunity to present to thou-
sands of influencers and decision-mak-
ers in the world of design, architecture, 
building, and real estate. The conference 
seeks seminar presentations in a variety of 
categories that cover a breadth of topics 
and themes related to design, architecture, 
accessibility, facility management, sustain-
ability, trends, technology and wellness. 
The conference will be held in Toronto on 
November 30 and December 1, 2016.

Virginia-based hardwood flooring 
retailer Lumber Liquidators Inc. was 
sentenced February 1 in U.S. federal 
court in Norfolk, Va., and will pay more 
than US $13 million in criminal fines, 
community service and forfeited as-
sets. The penalties are related to its 
illegal importation of hardwood floor-
ing, much of which was manufactured 
in China from timber that had been 
illegally logged in far-eastern Russia, 

in the habitat of 
the last remaining 
Siberian tigers and 
Amur leopards 
in the world, the 
U.S. Department 
of Justice has an-
nounced. 

In total, the 
company will pay 
US $13.15 million, 
including US $7.8 
million in criminal 
fines, US $969,175 

in criminal forfeiture and more than 
US $1.23 million in community ser-
vice payments. Lumber Liquidators of 
Toano, Va., has also agreed to a five-
year term of organizational probation 
and mandatory implementation of a 
government-approved environmen-
tal compliance plan and independent 
audits. In addition, the company will 
pay more than US $3.15 million in 
cash through a related civil forfei-

Lumber Liquidators sentenced for criminal acts, fined US$13 million, faces probation
ture. The more-than US $13.15 million 
penalty is the largest financial penalty 
for timber trafficking under the Lacey 
Act and one of the largest Lacey Act 
penalties ever. 

Lumber Liquidators pleaded 
guilty and was charged in October 
2015 in the Eastern District of Virginia 
with one felony count of importing 
goods through false statements and 
four misdemeanor violations of the 
Lacey Act, which makes it a crime to 
import timber that was taken in viola-
tion of the laws of a foreign country 
and to transport falsely-labeled tim-
ber across international borders into 
the U.S. The charges describe Lumber 
Liquidators’ use of timber that was il-
legally logged in Russia, as well as false 
statements on Lacey Act declarations 
which obfuscated the true species and 
source of the timber. This is the first 
felony conviction related to the import 
or use of illegal timber and the largest 
criminal fine ever under the Lacey Act.
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Tommy’s Flooring in Fredericton 
open for business after fire

A fire in January severely damaged the 
operations of Tommy’s Flooring in 
Fredericton, N.B. The blaze has left the 
business operating from a mobile office in 
front of the multi-business building that 
also includes Capital Pool and Spa as well 
as Wave Lengths Hair and Aesthetics. 
“We’re a little handicapped, but we’re still 
moving on,” said sales rep Ron Mcleod of 

Tommy’s, adding that the store sustained 
“considerable damage.” It took three hours 
to extinguish the flames, according to the 
CBC website, while firefighters were on the 
scene for eight hours making it secure. 
Platoon Cpt. Peter McMurtrie told the CBC 
it took three hours for the Fredericton Fire 
Department to extinguish the flames. “The 
damage was confined to one area of the 
building — it was a large storage area or 
warehouse area, and there was smoke 
damage to the rest of the building,” he said. 
The fire took place in the evening when no 
one was in the building, but one firefighter 
did sustain minor injuries. At press time, 
the investigation into the cause of the fire 
was still ongoing. 

Jennifer Greenwell named marketing 
coordinator for Mullican Flooring
Jennifer Greenwell has been named 

Jennifer Greenwell

marketing 
coordinator for 
Johnson City, 
Tenn.-based 
Mullican 
Flooring, a 
manufacturer 
of quality 
hardwood 
flooring. In her 
new position, 
Greenwell is 

responsible for overseeing the company’s 
sales incentives, the Partners in Profit 
program, all social media activity and 
blog postings, and managing the 
organization’s Gold Dealer Program, a 
special rebate initiative for Mullican 
Flooring dealers. A native of Johnson City, 
Greenwell has more than 16 years of sales 
and marketing experience, including six 
years in a previous marketing role for Mul-
lican Flooring. Greenwell earned a 
Bachelor of Science degree in business 
administration, with an emphasis in 
marketing and advertising, from Milligan 
College in Elizabethton, Tenn.
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New threshold for Coefficient of  
Friction on tile introduced
A significant use of ceramic tile and stone 
involves wet areas requiring long term 
control of intermittent and/or constant 
presence of moisture. According to 
TTMAC, the Terrazzo Tile & Marble 
Association of Canada, North America is 

The BOT 3000 is a portable machine which 
means that it could be used in a laboratory 
or in the field for testing Dynamic Coeffi-
cient of Friction (DCOF).

switching from Static COF (SCOF) with 
ASTM C1028 method to Dynamic 
Coefficient of Friction COF (DCOF) with 
the BOT 3000 to the new recognized and 

accepted standards ANSI A137.1. TTMAC 
reports, because of the withdrawal of 
CGSB M75.1-88, that testing for the COF 
(Coefficient of Friction) under ASTM 
C1028 for slip resistance is no longer 
recognized, and is being replaced by the 
Dynamic Coefficient of Friction (DCOF) 
test referenced in ANSI A137.1-2012 
(Section 6.2) that uses a factory calibrated 
and validated, portable testing apparatus 
called the BOT-3000 Digital Tribometer, a 
self-propelled device that uses various 
sensor materials. The BOT 3000 is a 
portable machine which means that it 
could be used in a laboratory or in the 
field for testing Dynamic Coefficient of 
Friction (DCOF). The DCOF AcuTest 
(sometimes called kinetic coefficient of 
friction) determines the ratio of force 
necessary to keep a surface already in 
motion sliding over another divided by 
the weight (or normal force) of an object. 
This force is a materials property of two 
surfaces. Generally more repeatable 
predictor of slip resistance, TTMAC notes, 
DCOF is a more suitable test of polished 
and highly smooth surfaces DCOF 
measures COF when sensor is already in 

motion, which better simulates human 
ambulation at the time of a slip. TTMAC 
now offers this testing service in its 
Concord, Ont., office and laboratory. 

National Academy of Floor Covering 
Training acquires FTI
According to the FCICA, the Flooring 
Technology Institute (FTI) has been 
acquired by the National Academy of 
Floor Covering Training (NAFCT). Clau-
dia Lezell, former co-owner, will stay on 
board as an instructor and help organize 
future events. The goal of NAFCT is to 
provide the information needed to create 
opportunity and advance in the floor cov-
erings industry. With more than 50 years 
of combined experience in floor covering, 
the trainers and professionals at NAFCT 
can offer specialized floor covering certi-
fication and training. The academy offers 
classes designed for installers, project 
managers, store owners and inspectors. 
From the novice to the seasoned veteran, 
NAFCT says it is designed to handle semi-
nars with a few hundred people or cater a 
training session for a stores team. 
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NEWS
rial Certified Installation Manager (CIM) 
Program Scholarship. Winning the award 
are: Rich Harter, installation supervisor 
from St. Paul Linoleum and Carpet Co. of 
Eagan, Minn.; Robert Lucio, tile superin-
tendent from Chicago, Ill.-based Walter 
Daniels Construction; Stephen Ruggeri, 
owner of Steve’s Carpets in Dartford, U.K., 
and, Ernie Nogales, installation manager 
at North Tonawanda, N.Y.-based Big Bobs 
Flooring Outlet. As winners of this scholar-
ship, each recipient will receive a fully paid 
tuition in the CIM Program compliments of 

Ardex and Nora Systems. The scholarship 
was established to provide educational 
opportunities to floor covering Installation 
managers who have demonstrated excep-
tional commitment to and excellence in 
proper substrate preparation and installa-
tion of floor covering. 

Schluter Systems winner  
of three ClearSelect awards
Clear Seas Research of Troy, Mich., offers 
syndicated market research reports 

specific to the tile and stone industry that 
provide an overview of how brands are 
perceived and positioned among competi-
tors. The 2015 winners of the ClearSelect 
Stone & Tile awards in the Most Preferred 
Brand categories of Electric Radiant Heat, 
Crack Isolation Products and Waterproof-
ing Membranes is Schluter Systems of 
Plattsburgh, N.Y. Clear Seas Research has 
been working with manufacturers and 
associations affiliated with ceramic tile and 
stone material and installation product cat-
egories since 2006. Research efforts for this 
category have explored aspects such as 
marketing communication effectiveness, 
brand positioning, new product develop-
ment, customer satisfaction and brand/
manufacturer image from the perspectives 
of the tile contractor, flooring installation 
contractor, interior designer, architect, 
wholesale distributor, retail showroom 
associate and residential homeowner. 

Mohawk to double LVT  
flooring production capacity
Mohawk Flooring of Calhoun, Ga., plans 
to double the company’s global LVT 
capacity and add new product capabili-
ties with the addition of two LVT facilities 
in 2016 and 2017. With an investment 
of US$200 million, the facilities will be 
able to make both flexible LVT and rigid 
LVT (WPC) products for commercial and 
residential applications. Production is ex-
pected to commence during the second 
half of 2017. 

Bruce Newbrough Memorial  
CIM Scholarship winners announced
FCICA, the West Bloomfield, Mich.-based 
Flooring Contractors Association, in co-
operation with Ardex America and Nora 
Systems, Inc., have announced the win-
ners of the first Bruce Newbrough Memo-

CARPET   |   CUSHION  |   HARDWOOD  |   LAMINATE  |   T ILE  |   RESILIENT  |   AREA RUGS

THESE TWO CARPETS MAY LOOK THE SAME.

BUT THEY COULDN’T BE MORE DIFFERENT.

MohawkToday.com/Extraordinary

Check out why SmartStrand Forever Clean
is extraordinarily better.

Contact your local Mohawk sales representative 
and begin selling today.



Canada’s floorcovering magazine                              15

DESIGN

When I was young, Aesop’s fable of The Tortoise and the Hare 
was one of my favourites. It was read to us by Uncle Lolly who 
had the children’s hour on the CFGP (Calling From Grande Prai-

Is the moral of this story about partnership?

Tortoise, Hare and the Designer

rie) radio station, but the pleasure was not without its 
conflicts. He made the Hare sound so attractive that 
I was always disappointed when the Tortoise eventu-

ally prevailed. How could I not be? The 
Hare was a flashy dresser, a bon vivant 
and was naturally both charming and 
reckless. He was full of confidence 
and a pleasure to all he met. I’m sure 
he stood drinks at the local bar and 
all the Hare does made eyes at him. 
It didn’t quite seem fair that having 
a little nap should have cost him his 
rightful victory.

I wanted to be that Hare.
Consider the Tortoise: reptilian, 

slow, (almost) completely lacking in charm. Plodding 
along, in a mirthless way. No flights of fancy, no hints of 
a hot libido. Just slow and steady. Who would want to 
be a Tortoise?  Winning didn’t seem to be worth it – he 
may have won but I doubt that he got the girl. Could 
he even enjoy winning?

But even in my young mind there was an aware-
ness that things were more complicated. Like all 
children, I had my challenges and my doubts about 
prevailing in a world full of big people who had all 
the power, and even other small people who had the 
usual miscellany of advantages, real or imagined. I had 
learned my own small lessons in the benefits of being 
persistent and durable. And these comforted me. Even 
though I wasn’t attracted to the Tortoise, I knew that I 
was capable of tortoise behaviour and that this gave 
me a long-run advantage and that I might, just barely, 
eventually prevail as well. I was reassured in a quiet and 
private way.

Maybe this was the point of the story. To give comfort 
to small children that felt that they lacked the conspic-
uous advantages and to encourage them to stick with 
it, the business of growing up and that eventually, they 
would win. They would be big and have their turn at 

the glory. Others give different interpretations but this is the one 
with value for me.

The story has stuck with me, even once I became big and 
I’ve wondered at what it might mean in the context of being a 
designer. Its not an obvious fit but there might be something to 
learn here as well.

I’ve noted before that I consider design to fundamentally 
encompass two distinct behaviours: left-brain and right-brain, or 
imagination and reason, or even chaos and order. Both of these 
are critical to a sound design process. There needs to be a time 
of unconstrained imagination. Reckless abandon even, throwing 
all caution aside and generating ideas as freely and fully as pos-
sible, having a gloriously unfettered time. Does this sound at all 
like Hare behaviour? 

But we also know that in the long run, this won’t stand. 
Most ideas, however glorious they might seem at first emer-
gence, are not actually that good. We also need a time of sober 
second thought. We need to evaluate, critically and reasonably, 
the options before us. We need to jettison most of what we have 
collected and then get down to the hard work of remaking what 
we have left, turning and twisting things towards a workable 
solution. It’s hard work and requires patience, durability and a 
steady perseverance. Who does that sound like?

Our imaginations are the glorious part of design. It is probably 
what drew us to Design in the first place. We wanted to form a 
more perfect world, through the power of what we imagined. 
But maybe, somewhere along our path, we took a little nap and 
the realities of the difficulties of design got the best of us. If we 
failed to attend to our work with the slow steady perseverance 
that ultimately gets things done, then we fail. Then our imagina-
tions, which seem so attractive, don’t do ourselves or any others 
much good. It’s the grinding along that ensures that there is 
eventual value.

It seems to me that rather than competing, the Tortoise 
and the Hare need to partner up. As a designer, that’s the moral 
of the story for me now. 

Paul Epp is a professor at OCAD University, and former chair of its 
Industrial Design Department.

Paul Epp
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LAW

Good faith now a contractual performance standard

It’s the law
By Edwin Upenieks

Business transactions often involve 
contracts, where one party undertakes 
something in exchange for something 

from the other party. The con-
tract spells out both parties’ 
obligations, but not necessar-
ily how the parties should act 
while discharging those obliga-
tions. While the common law 
requires parties to act honestly 
when fulfilling contractual obli-
gations, a recent decision of the 
Supreme Court of Canada (Bha-
sin v. Hrynew, 2014 SCC 71) has 
further defined that principle to 

include “acting in good faith” as a stan-
dard of contractual performance. 

The Case
A company formerly known as Cana-
dian American Financial Corp. (“Can-
Am”) marketed education savings plans 
(“ESPs”) to investors through retail deal-
ers. One of those dealers, Harish Bhasin, 
had had contracts with Can-Am for 10 
years and had built up a thriving busi-
ness with a substantial sales force. The 
term of his latest contract was three 
years and would automatically renew 
at the end of the three-year term unless 

one of the parties gave six months’ writ-
ten notice to the contrary. 

Another dealer, Larry Hyrnew, was 
a competitor of Mr. Bhasin’s and had 
proposed that they merge their agen-
cies. Mr. Bhasin refused. Mr. Hyrnew pur-
sued the merger proposal with Can-Am, 
threatening to leave if the merger did 
not occur. Can-Am developed a restruc-
turing plan under which the two agen-
cies would be merged, but denied to 
Mr. Bhasin that they were planning the 
merger, even though they had submit-
ted the plan to the Alberta Securities 
Commission.  
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Meanwhile, the Commission raised 
compliance concerns and required Can-
Am to appoint an officer to audit all of 
the company’s dealers in Alberta. Can-
Am appointed Mr. Hrynew, telling Mr. 
Bhasin that Mr. Hyrnew was obliged to 
keep all information confidential and 
that the Commission would not allow 
them to appoint an outsider as auditor, 
neither of which was true. Mr. Bhasin 
objected to Mr. Hrynew’s appointment 
and refused to give Mr. Hrynew access 
to his confidential business records. Can-
Am threatened to terminate Mr. Bhasin’s 
contract. When they gave the required 
notice of non-renewal, Mr. Hrynew so-
licited most of Mr. Bhasin’s sales force, 
causing Mr. Bhasin to lose the value of 
his business.

Mr. Bhasin sued Can-Am and Mr. 
Hrynew. The trial judge granted judg-

ment to Mr. Bhasin, finding that the con-
tract implied decisions about renewing 
the agreement would be made in good 
faith. The Alberta Court of Appeal held 
that the trial judge erred by implying a 
term of good faith and the case went 
to the Supreme Court of Canada, which 
awarded Mr. Bhasin judgment against 
Mr. Hrynew, but not against Can-Am. In 
so doing, it acknowledged “that good 
faith contractual performance is a gen-
eral organizing principle of the common 
law of contract” which “recognizes obli-
gations of good faith contractual perfor-
mance”. Further, it recognized that “there 
is a common law duty which applies to 
all contracts to act honestly in the per-
formance of contractual obligations”.

Unfortunately for Mr. Bhasin, this 
legal battle took over 13 years.

Our advice to our clients has always 
been to seek the moral high ground in 
all your commercial activities, assume 
that a judge is looking over your shoul-
der, and consult with us before litigation 
is commenced. The SCC has reinforced 
that advice, especially the need to con-
sult with your lawyers before litigation.
 

Ed Upenieks chairs Lawrences’  
Litigation Group and is certified by the  
Law Society of Upper Canada as a 
Specialist in Civil Litigation.  
He can be reached at (905) 452-6873  
or eupenieks@lawrences.com.
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CFCRA

Canadian Flooring Cleaning and Restoration Association born last March

Happy first anniversary

Canadian Flooring, Cleaning
and Restoration Association

      

March 2016 marks the first anniversary of the national not-for-
profit industry association Canadian Flooring Cleaning and Res-
toration Association (CRCRA). To celebrate, we have a new mem-

ber services coordinator, new courses, new instructors, 
new and improved members’ benefits, and new direc-

tors on the board. 
Sharon Fenton 

joined as the member ser-
vices Coordinator. She is 
accountable to the mem-
bers and board to build 
and strengthen our indus-
tries. Fenton has worked 

diligently with the board and called upon many of 
our current and past members to find out what is 
needed from the association and why membership is 
important to their business. The comments varied but 
it was clear that we need industry-specific events to 
collaborate with others in our industry. Next was new 
education courses and the latest in technical training 
of flooring installation and inspection. Third was en-
hanced benefits.

CFCRA is running courses each month through 
out the year and offer them to members at reduced 
rates. All the courses are revamped to the newest 
industry standards and best practices. If you have a 
course in mind, give Sharon a call and she will check for 
availability.

We are pleased to announce Roy Reichow is coming in 
June to teach the IICRC Wood Floor Maintenance Technician 
class. We are also thrilled to have Sonny Callaham, Seth Pavarnek 
and Paul Pleshak to teach the IICRC Introductory to the Subfloor 
and Substrate Inspection class in August. These classes are being 
held for the first time in Canada.

The benefits programs have been revamped and we 
have negotiated lower and improved rates from several sup-
pliers as we are now national. For instance, the insurance 
program has helped several members save almost $200 per 
month on insurance. 

The big anniversary event will be our golf tournament on Sep-
tember 26, 2016, at the Royal Ontario Golf Club. Mark your cal-
endar. Registration and sponsorship will open soon. 

The Canadian Flooring Cleaning and Restoration Associ-
ation is Canada’s newest national trade association addressing 
the needs of the flooring, cleaning and restoration industry in 
Canada. CFCRA offers our members an opportunity for leader-
ship, camaraderie, networking and professional development 
with seminars on topics of interest to the industry, with an aim 
to provide our members a platform to foster a standard of excel-
lence in the industry.

Check out our website at www.cfcra.ca or contact  
Sharon at sfenton@cfcra.ca. 

View of the Royal Ontario Golf Club from the ninth fairway; mark your calendars to meet the industry at the CFCRA golf tournament on Sept. 26.
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TTMAC

TTMAC 093000 Specification Guide and Tile Installation Manual 
2016-2017 has been updated and expanded to include new de-
tails for sound membranes, large-format tiles and steam rooms, 

Specification Guide and Tile Installation Manual 

Great new resource 

Terrazzo, Tile and Marble 
Association of Canada

as well additional notes for the professional explaining 
the new ISO 13007 mortar and grout classifications. Also 

a special note to address the 
problematic failings of the so-
called spot-bond method has 
been included.   

New, expanded details 
for large-format tiles include 
both interior wall and floor 
installations. Detail #329LFT 

and #330LFT are on page 89 and 90. The new detail 
notes include a comment on the maximum weight 
loading for gypsum board substrates. The limit is stated 
as a maximum weight of five pounds per square foot, 
including setting and grouting materials. When all 
parts are calculated you may find that a cement backer 
board will be necessary to meet the criteria of a stable 
substrate, as cement boards generally have higher 
weight load allowance than gypsum. We have further 
stated as a minimum that the mortar conforms to the 
ISO C2S1 standard. It is described as a cement mortar 
(C) with improved performance (2) with deformable 
characteristics (S1). A chart for these new standards 
classifications can be found on page 30. So the old 
standby solutions or very basic mortars may no longer 
comply with these standards. We advocate using ce-
ment backer boards when installing the popular LFTs 
for precisely this reason. The current trend for larger 
and larger formats in both stone and tile only makes 
this requirement all the more timely.  

New, expanded details for steam room with two 
new details: #321SR for concrete or masonry construc-
tion and #321R for frame construction using wood 
or metal studs. Among the notes and other consider-
ations is again the requirement that the improved mor-
tar class ISO C2SI be used as a minimum standard. 

The new, expanded sound-control details for 
interior floor systems on pages 91-96 reveal six new 
options for sound control assemblies using a thin 
membrane system — usually trowel-applied, liquid, or 
flexible sheet membranes. In addition, a thick mem-
brane system which includes a wide range of resilient 

materials including crumpled (recycled) rubber, cork, foam, and 
other resilient materials, can be employed. These new details ad-
dress both thin and thick systems over plywood, thin and thick 
systems on concrete with a dropped ceiling, and thin and thick 
systems on concrete with no dropped ceiling. Of importance is 
the note stating that these systems are intended to minimize the 
transfer of sound from one room to the room below. However, 
to be successful all parts of the constructed system must work 
together. 

 

Updates to the notes for the professional 
The rampant so-called spot-bonding method has been ad-
dressed with a strong cautionary statement on page 19: Spot 
Bonding. This method of applying spot/blobs of mortar has nev-
er been an approved method by TTMAC. The TTMAC endorses 
and recognizes the combed trowel applied method only. The 
perils of employing such a method as spot-bonding may include 
shrinkage in the mortar, discoloring of certain tiles and many 
natural stone materials, problems in wet areas with discoloring, 
mould and moisture, load issues and complete de-bonding. We 
strongly urge that installers read and follow all the mortar manu-
facturers’ written instructions fully. When in doubt, consult the 
manufacturer before proceeding with the installation.  

The Terrazzo, Tile and Marble Association of Canada was  
founded in 1944 to promote standardized installation techniques 
and to provide technical resources. 

Failure due to spot bondingSpot bonding telegraphing  
through stone
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INSTALLATION

Easy, but not foolproof

Floating floors
By Christopher Capobianco

Last month, I was moderator for a panel of experts invited to 
speak at the TISE (Surfaces) trade show in Las Vegas. The topic 
was floating floors: specifically the “click” category as opposed to 

Christopher
Capobianco

other loose-lay resilient floors. I found myself learning 
a lot from my fellow presenters, and 
since it’s been a while since my 2007 
Coverings column on the subject, I 
thought an update was in order. 

Floating floors are not a spe-
cific type of product; it’s an installation 
method for engineered tongue-and-
groove flooring. Floating floors arrived 
in North American from Europe, first in 
the mid-1980s with engineered wood 
floors and then laminate floors in 1993. 
These products were installed by glu-

ing the tongue and groove together until about 1996, 
when the first “glueless click” products arrived, first in 
laminates and then cork, linoleum, engineered wood 
and bamboo. Recently, vinyl tile and plank in a “click” 
format, and WPC (wood-plastic/polymer-composition) 
products joined the category. 

With all of these options, a lot of claims about 
performance and installation are being made. Here are 
three false assumptions to be aware of. 

Assumption 1. Substrates need no floor prep
True, floating floors don’t require the smooth-as-glass 
substrate you’d need for a glue-down resilient floor, 
but the substrate still must be flat. Dips or high spots in 
the floor can cause excess movement that will damage 
the joint. The North American Laminate Floor Associa-
tion (NALFA) standard is that the substrate be flat and 
level to within about 3/16 in.  
(3.9 mm) in 10 ft. It’s a good practice to bring a long 
level or straight-edge when you go to measure and 
look at site conditions. This can identify low or high 
spots, and also severe out-of-level conditions. Too 
much of a slope is not recommended, as the floor may 
float downhill! 

Assumption 2. Environmental conditions are not an issue 
Wood-based floating floors like engineered wood, bamboo 
and those with a fibreboard core (i.e laminate, cork, etc) need 
to be acclimated to the site conditions and the heat or air con-
ditioning needs to be on. Usually 48 hours is required for accli-
mation. Certain vinyl or WPC products claim “no acclimation is 
necessary,” but read the fine print for limits in extreme tem-
perature conditions. Don’t freeze or bake your material before 
you install it. It will be harder to work with and may expand or 
contract after it’s installed. 

Assumpton 3. Moisture and/or water is not an issue 
Some synthetic products like vinyl and WPC are being sold as 
being somehow immune from moisture issues. Assuming that 
damp concrete under floating floors is okay because there is 
no adhesive can get you in trouble. Yes, the limits are generally 
higher than glue-down resilient, but there still are limits. Three 
weeks before I wrote this, I saw a “click” vinyl-plank installation 
where the planks were lifting on the ends and along the sides. 
When the planks were lifted, the concrete was visibly damp, 
and is now being tested for moisture. It was assumed this was 
not an issue, but the manufacturer does in fact have a pub-
lished moisture limit.  
The same holds for claims of “waterproof” floating floors. While 
synthetic materials like vinyl and WPC may be technically wa-
terproof, some have a cork backing and that absorbs water dif-
ferently than do plastics. 

Trapped moisture creates other problems — whether it’s 
water from the top or moisture from below, trapped moisture 
beneath a floor can create issues like mold and bacterial growth, 
so even if the flooring itself is not affected, there can be issues. 
For these reasons, I tend to be cautious about claiming a floor is 
“waterproof” or “moisture resistant.”

Here are some other points to consider regarding floating 
floors. Much has changed, but some characteristics are the same 
as they’ve been for over 20 years. 

Understand different locking mechanisms 
Today, almost all interlocking laminate floors are sold with lock-
ing mechanisms invented by the Swedish company Välinge or 
the Belgian company Unilin. Flooring manufacturers have licens-
ing or sub-licensing agreements with these companies. The way 
they go together is by methods called Angle/Snap, Angle/Angle 
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or Angle/Fold Down. Some of these pro-
files include plastic tabs or other “spring 
loaded’ plastic locking devices that hold 
the planks or tiles together. In some cases, 
the boards get physically tapped together 
with a tool or tapping block and in other 
cases no tools are needed but the angle 
and the specific technique for putting the 
pieces together matters. 

I say all this not to endorse one 
method over another, but to stress that 
these differences exist. You can damage 
the material by tapping a product that’s 
not meant to be tapped, and if you try to 
click at the wrong angle, the pieces may 
not go together. 

There are terrific short video pre-
sentations online that go into detail on 
these different systems, so even if you are 
a veteran floating floor installer, have a 
look at the manufacturer’s website or call 
the technical department when you work 
with a product that’s new or unfamiliar to 
you. They are not all the same! 

The importance of expansion space
One of the things that’s limited commer-
cial use of floating floors has been the 
need for expansion at the perimeter and 
also in the field. Many products can’t be 
installed in a long run over 30 or  
40 ft without allowing an expansion 
joint, which are most often covered 
with a “T-molding” to allow the expan-
sion. The same is true in doorways. Also, 
heavy fixtures on top of a floating floor 
can prevent it from moving, so cabinets 
and other millwork need to be installed 
before the floor. 

The worst floating floor failure 
I ever saw was a lobby with beautiful 
laminate floating floor installed in a con-
tinuous run of about 20 m, with a large 
reception desk set on top of the floor. 
The result was gaps that were as wide 
as about 15 mm in some places. This il-
lustrates the misunderstanding that 
salespeople and installers have when 
recommending floating floors. You have 
to say no to designers that want that 
floating floor to meet flush to the marble 
floor next to it, and don’t want to have to 
have a molding in the middle of a floor 
or in doorways. One alternative may be 
to glue the floor down, but some prod-
ucts like laminate can’t be glued down 
so that’s not an option. 

The good news today is that some 
of the synthetic products like vinyl and 
WPC are being sold as not needing any 
type of expansion joint for a long run. 
Small space needs to be allowed against 
walls in some cases, but going down a 
long run is not a problem.

Whether it’s commercial or residen-
tial, it’s very important to check the specs 
for all of these issues, and don’t assume 
today’s material is the same as what you 
installed yesterday.  

Christopher Capobianco has been  
in the floor covering industry since the 
1970s in various roles including retail and 
commercial sales, technical support,  
consulting, journalism, education and  
volunteer work. He currently is part of the 
sales team for Spartan Surfaces in New York 
City. You can reach him via  
christopher@SpartanSurfaces.com
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www.floorsatwork.com
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Mats provide sound control 

Maxxon has introduced the Acousti-Mat 
HP series of sound control mats. Acousti-
Mat II HP, Enkasonic HP and Acousti-Mat 3 
HP provide upgraded sound control 
through the addition of an acoustical 
fabric that is laminated to the bottom of 
the mat’s entangled mesh core. Topped 
with a Maxxon underlayment, Acousti-
Mat II HP increases the acoustical 
performance of a wood floor/ceiling 
assembly by up to 16 IIC points and up to 
20 points over concrete construction. 
Enkasonic HP increases the IIC levels of 
the floor/ceiling assembly by up to 18 

points over wood frame construction and 
up to 25 points over concrete construc-
tion. Acousti-Mat 3 HP increases the IIC 
levels of the floor/ceiling assembly by up 
to 22 points over wood frame construc-
tion and up to 30 in concrete construc-
tion (vs. no mat).
www.maxxon.com

Luxury flooring has  
patent-pending technology 

Armstrong has introduced Vivero luxury 
flooring featuring patent-pending 
Diamond 10 technology. Made with real 
diamonds, the floor planks are said to be 

100 percent waterproof, are pet and 
family friendly and are easy to clean. 
Vivero also offers two flexible installation 
options, locking and glue-down methods. 
Reclaimed wood planks offer multi-width 
board sizes extending from 4.5-, 6- to 
48-in. widths. Forty-one new skus, many 
of which are patented designs, are also 
available with the IntegriLock System or 
in a glue down or a locking/floating 
installation, so the consumer can select a 
favorite design as well as a preferred 
method of installation. The IntegriLock 
System is easy and quick, the company 
says, while the glue down options offers 
the ability to create custom looks, such as 
herringbone pattern.
www.armstrong.com

Twelve wood designs  
added to Van Gogh Collection

Karndean Designflooring has expanded 
its Van Gogh collection with 12 new wood 
look planks. The collection includes four 
lightly lime-washed oak looks, VGW91T 
Tawny Oak, VGW92T Burgundy Oak, 
VGW93T Hessian Oak and VGW94T Honey 
Oak. Reminiscent of salvaged antique 
flooring, the grain details and its large-
scaled planks (48 x 7 in.) complement 
both traditional and contemporary 
architecture. The collection also includes 
three designs inspired by American 
redwood railroad ties – VGW99T Re-
claimed Redwood, VGW100T Aged 
Redwood and VGW101T Salvaged 
Redwood. The planks feature a 20 mil 
wear layer. The collection is rounded out 
by the VGW97T Burnished Beech and 
VGW98T Smoked Beech, the VGW102T 
Charred Oak, and the VGW95T Lime-
washed Cypress and VGW96T Burnished 
Cypress.
www.karndean.com

Canada 
Night at TISE
                                      Sponsored by Coverings and TISE  

See you next year in Las Vegas!

Coverings

Thanks to all for a great event!
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Luxury vinyl sheet program expanded

With a nod to the growing trend of 
paying homage to iconic architecture 
through interior design, Mannington has 
introduced three new luxury vinyl sheet 
(LVS) flooring patterns that interpret the 
trend from a global perspective. Inspired 
by the chateaus of Southern France, 
Chaumont is a refined oak design. This 8 x 
48 in. plank look is available in three 
colors: Drawbridge, Iron Gate and 
Lantern. Distinguished by the craftsman-
ship and artistry of chiseled stone, 
Landmark combines a rugged texture 
and vibrant hues with rectified grout lines 
and is available in three colors: Flagstone, 
Greystone and Soapstone. Parthenon is a 
large-scale natural stone look that 
contrasts a soft surface texture with worn, 
chiseled edges. Featured in an unexpect-
ed rectangular layout, it is available in 
three colors: Alabaster, Pumice and Stone.
www.mannington.com

Lightweight mortar sets fast
Mapei 
Ultralite S1 
Quick is a 
single-com-
ponent 
thin-set 
mortar that 
can also be 
used as a 
large-and-
heavy-tile 
mortar for 

nonsag and nonslump applications of 
large-and-heavy-format tile and stone on 
walls and floors. The product is a FastTrack 
Ready product, allowing grouting in 3 to 
4 hours. With Ultralite technology, the 
mortar provides twice the coverage of a 
standard thin-set mortar per lb/kg; in 
addition, its Easy Glide technology makes 
application easy and labor-saving for 
installers, the company says. In addition 

to its ISO 13007 classification of C2TF-
S1P1, the thin-set mortar exceeds ANSI 
A118.4TF and ANSI A118.11 bond 
strength requirements. The product is 
also TCNA Green Squared Certified by SCS 
per ANSI A138.1.
www.mapei.com

Heterogeneous sheet flooring

Tarkett has introduced Acczent Flourish 
heterogeneous sheet flooring. The 
versatile commercial sheet vinyl product 
is said to deliver the look and feel of 
luxury vinyl tile while providing optimal 
hygienic performance. Three design 
visuals, each offered in 10 different colors, 
integrate with a wide range of commer-
cial environments. It also works with 
Johnsonite luxury vinyl tile (LVT) for 
design freedom in large spaces. With 
fewer seams for germs to hide, and the 
ability to be flash coved and heat welded, 
the sheet flooring is suitable for applica-
tion in sterile areas. Its UV-cured polyure-

thane surface treatment and 32 mil wear 
layer provide hygienic capabilities similar 
to LVT in a sheet format, the company 
says. In addition to its many infection 
control features, the sheet flooring is 23 
percent pre-consumer recycled content, 
phthalate free, TVOC ≤ 10 μg/m, 100 
percent recyclable, and FloorScore certified.
www.tarkettna.com

Architectural stone veneers in 15 profiles

Sanderling Marquee Limestone is part of 
the new Modern Collection from Eldora-
do Stone. The Modern Collection features 
15 architectural stone veneer profiles, 49 
colors and clean lines and a neutral color 
palette as a departure from more rustic 
arrangements. Sanderling Marquee is 
offered in 12 x 24 in. stone veneer with 
the authentic textures and subtle hues of 
natural cut limestone.
www.eldoradostone.com 
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LAS VEGAS, Nev. — THE INTERNATIONAL SURFACE EVENT 
(TISE) 2016 combines Surfaces, StonExpo/Marmomacc Ameri-
cas and TileExpo to feature an extensive display of floor cover-

TISE 2016 boosts flooring business and technology

Canada Night debuts at Surfaces

SHOWS

flooring, so perhaps there is a deal to be done.
The overall show attendance, according to exhibitors, was 

definitely up over the previous TISE in Las Vegas. A Canadian 
distributor with a suite in the Mandalay Bay Convention Center 
noted “it was very busy in our room.”

The “Best Of” winners at Surfaces 2016 included categories for 
Innovation and Technology. Featured on this page and on the 
Coverings YouTube channel, http://bit.ly/1oxeGHy, watch videos 
for both: Mohawk Flooring (Innovation) and its SmartStrand For-
ever Clean with AllPet Technology; and, Armstrong (Technology) 
for its Vivero Luxury Flooring.

One of the highlight events at Surfaces 2016 was the 
Lunch & Learn on the digital marketing divide, featuring Goo-
gle’s Ben Tyson and hosted by FloorForce and Mohawk. (Also 
watch his presentation on the Coverings YouTube channel.) In 
his introduction of Tyson, John Weller, vp at FloorForce, talked 
about how internet marketing is a powerful sales tool compared 
to past methods. “I’d drive to five or seven carpet stores in a 
day” with samples 20 years ago, Weller says, compared to today 
where his company generates customer traffic daily from the 
web for hundreds of dealers.  

ing, natural and engineered stone, tile products and 
educational offerings. Every year, TISE attracts fabrica-
tors, installers, architects, designers, builders, kitchen 
and bath specialists, retailers, distributors, landscape 
architects, restoration professionals, general contrac-

tors and quarriers.
Canadians also make 

their mark at TISE every year, 
and in 2016 celebrated to-
gether at Canada Night in 
the Mandalay Bay’s speak-
easy-themed 1923 Bourbon 

Bar. Sponsored by Coverings magazine and Surfaces, 
Canadians attending or exhibiting at the show had a 
chance to drink, nosh, mingle and share stories — and 
trade business cards. 

On the night, one conversation between Canadi-
an businessmen leads to another: an importer of mar-
ble is introduced to a contractor that specializes in that 

TISE 2016: A video journal
To watch these videos, visit the Coverings YouTube channel at http://bit.ly/1oxeGHy.

Armstrong Artistic Finishes Custom Building Products

FloorForce and Mohawk  
Lunch and Learn

Mohawk Schluter Systems

Mar-Apr 2016 Coverings.indd   26 2016-02-17   3:21 PM
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BULLETS

Current business highlights

 Just over half of small- and medium-sized enterprises (SMEs) 
in Canada requested external financing in 2014. The largest 
enterprises were the most likely to request external financing. 
Of the SMEs with 100 to 499 employees, 71.2 percent request-
ed external financing, compared with 42.8 percent of those 
with one to four employees. Enterprises in the construction 
(62.9 percent), primary (61.3 percent) and wholesale trade 
(61.0 percent) sectors made the most requests for external 
financing. Among all types of external financing, SMEs most 
often requested trade credit (29.4 percent) and debt financing 
(28.1 percent) in 2014. Equity financing (0.9 percent) was the 
least requested. SME requests for debt financing totaled $32.5 
billion in 2014, 86.1 percent of which was approved. Business 
lines of credit and credit cards were the most often requested 
types of debt financing. SMEs have most often used personal 
financing (84.3 percent) and credit from financial institutions 
(44.9 percent) to finance the start-up of their businesses. Fi-
nancing from angel investors and venture capital providers 
(1.8 percent) was used the least. —Statistics Canada

 Canada Mortgage and Housing Corporation’s (CMHC) latest 
Housing Market Assessment (HMA) 2016 Q1 reports mod-
erate evidence of overvaluation in housing markets across 
the country. The HMA points to strong overall evidence of 
problematic conditions in Calgary, Saskatoon and Regina due 
to the detection of overvaluation and overbuilding. Low oil 
prices are impacting Alberta and Saskatchewan, weakening 
demographic and economic fundamentals such as migration, 
employment and income, which are in turn affecting hous-
ing markets. In Toronto, overall strong evidence of problem-
atic conditions reflects a combination of price acceleration 
and overvaluation. CMHC is also monitoring for the potential 
emergence of overbuilding in Toronto due to the high num-
ber of condominium units under construction. —Canada 
Mortgage and Housing Corporation

 Retail trade, health care and social assistance, and agriculture, 
forestry, fishing, and hunting were the leading contributors 
to the increase in U.S. economic growth in the third quarter of 
2015. Overall, 15 of 22 industry groups contributed to the 2.0 
percent increase in real GDP in the third quarter. Retail trade 
increased 7.1 percent in the third quarter, after increasing 3.7 
percent in the second quarter.  
—U.S. Department of Commerce

 Compared to October last year in China, November 2015 new 
home prices in 70 medium and large-sized cities declined in 
27 cities but remained unchanged in all others. For November 
2015, the month-on-month change was positive. —Fordaq

 The number of building permits issued by the City of Vancou-
ver has reached an all-time record. City officials say permits 
issued in 2015 soared 14.6 percent over the year earlier and 
was up 105 percent compared with 2008. Value of the permits 
issued last year has been pegged at $3.2 billion. According to 
the city, 10 major construction projects valued at more than 
$50-million were approved in 2015, including a 52-storey 
downtown high-rise valued at $279 million. More than 300 
permits were issued with a value greater than $1 million. —
The Canadian Press

 Canadian investment in residential construction rose 2.2 per-
cent to $4.3 billion in November compared with the same 
month in 2014. Higher construction spending on apartment 
and apartment-condominium buildings largely explained the 
advance. The gains in three provinces, led by Ontario, more 
than offset the declines in the other seven provinces. Nearly 
two of every five dollars spent on residential investment was 
dedicated to apartment and apartment-condominium build-
ing construction. Investment spending on apartment and 
apartment-condominium buildings increased 26.6 percent 
year over year to $1.6 billion. The investment for row-house 
dwelling construction was $416 million in November, up 3.4 
percent compared with the same month in 2014. Construc-
tion spending on single-family dwellings declined 9.6 percent 
to $2.1 billion, while construction spending on semi-detached 
dwellings was down 17.9 percent to $178 million from No-
vember 2014 levels. —Statistics Canada

 The U.S. Department of Commerce’s Bureau of Industry and 
Security (BIS) and the U.S. Department of the Treasury’s Office 
of Foreign Assets Control (OFAC) are announcing new amend-
ments to the Cuban Assets Control Regulations (CACR) and 
Export Administration Regulations (EAR), respectively. These 
amendments will remove existing restrictions on payment 
and financing terms for authorized exports and re-exports to 
Cuba of items other than agricultural items or commodities, 
and establish a case-by-case licensing policy for exports and 
re-exports of items, including those made to Cuban state-
owned enterprises. —U.S. Department of Commerce

 Export Development Canada has released the Fall 2015 High-
lights of the EDC Trade Confidence Index Survey. The Trade 
Confidence Index (TCI) fell by 2.3 points to 72.8 in fall 2015, 
down from 75.1 in spring 2015. While this is the third consecu-
tive decrease in overall trade confidence since spring 2014, 
the TCI score for this survey remains in line with the historical 
average of the past 10 years. The decrease in trade confidence 
in fall 2015 was due mainly to an increase in the number of 
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LAS VEGAS, Nev. — THE INTERNATIONAL SURFACE EVENT 
(TISE) 2016 combines Surfaces, StonExpo/Marmomacc Ameri-
cas and TileExpo to feature an extensive display of floor cover-

TISE 2016 boosts flooring business and technology

Canada Night debuts at Surfaces

SHOWS

flooring, so perhaps there is a deal to be done.
The overall show attendance, according to exhibitors, was 

definitely up over the previous TISE in Las Vegas. A Canadian 
distributor with a suite in the Mandalay Bay Convention Center 
noted “it was very busy in our room.”

The “Best Of” winners at Surfaces 2016 included categories for 
Innovation and Technology. Featured on this page and on the 
Coverings YouTube channel, http://bit.ly/1oxeGHy, watch videos 
for both: Mohawk Flooring (Innovation) and its SmartStrand For-
ever Clean with AllPet Technology; and, Armstrong (Technology) 
for its Vivero Luxury Flooring.

One of the highlight events at Surfaces 2016 was the 
Lunch & Learn on the digital marketing divide, featuring Goo-
gle’s Ben Tyson and hosted by FloorForce and Mohawk. (Also 
watch his presentation on the Coverings YouTube channel.) In 
his introduction of Tyson, John Weller, vp at FloorForce, talked 
about how internet marketing is a powerful sales tool compared 
to past methods. “I’d drive to five or seven carpet stores in a 
day” with samples 20 years ago, Weller says, compared to today 
where his company generates customer traffic daily from the 
web for hundreds of dealers.  

ing, natural and engineered stone, tile products and 
educational offerings. Every year, TISE attracts fabrica-
tors, installers, architects, designers, builders, kitchen 
and bath specialists, retailers, distributors, landscape 
architects, restoration professionals, general contrac-

tors and quarriers.
Canadians also make 

their mark at TISE every year, 
and in 2016 celebrated to-
gether at Canada Night in 
the Mandalay Bay’s speak-
easy-themed 1923 Bourbon 

Bar. Sponsored by Coverings magazine and Surfaces, 
Canadians attending or exhibiting at the show had a 
chance to drink, nosh, mingle and share stories — and 
trade business cards. 

On the night, one conversation between Canadi-
an businessmen leads to another: an importer of mar-
ble is introduced to a contractor that specializes in that 

TISE 2016: A video journal
To watch these videos, visit the Coverings YouTube channel at http://bit.ly/1oxeGHy.

Armstrong Artistic Finishes Custom Building Products

FloorForce and Mohawk  
Lunch and Learn

Mohawk Schluter Systems
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respondents with less positive outlooks on international busi-
ness opportunities and domestic sales, along with weaker 
confidence in world economic conditions. Key findings in-
clude 27 percent of respondents believe world economic con-
ditions will worsen over the next six months, up from the 19 
percent who felt this way in spring 2015. The main reason for 
this negative outlook, as cited by 31 percent of these respon-
dents, was heightened concern over emerging economies 
such as Brazil, Russia, India and China. Despite registering 
increased pessimism about world economic conditions, 62 
percent of respondents expect their export sales to increase 
in the coming six months; of these respondents, 15 percent 
cited new products or services and 13 percent mentioned 
growing demand for their products as the main reason for 
their optimism. The majority of respondents (61 percent) be-
lieve the lower Canadian dollar has a positive impact on their 
export sales, with more than one-third (34 percent) saying 
the lower dollar allows them to offer their products at lower 
prices. Should the Canadian dollar stay at this survey period’s 
average exchange rate over the next two years, 56 percent of 
respondents expect their export sales to increase while only 
36 percent said they would make greater investments abroad. 
—Export Development Canada

 Export Development Canada (EDC) has announced an annual 
record in the amount of financing it provided to facilitate busi-
ness between Canadian and Indian companies in 2015, near-
ing an estimated US$1 billion. Overall, Canadian and Indian 
companies used more than an estimated $2 billion of EDC 
services for their trade transactions in 2015. EDC’s permanent 
representatives in Mumbai and New Delhi made more than 
100 introductions between Indian buyers and Canadian com-
panies in 2015, and co-led three significant trade missions in 
the oil and gas, information and communications technolo-
gies, and infrastructure sectors. —EDC

 The global vinyl flooring market is forecast to grow at a CAGR 
of 3.3 percent from 2015 to 2020. The major growth drivers for 
this market are the growth of the global building construction 
market and reconstruction activities. —Research and Markets

 The U.S. Bureau of Economic Analysis (BEA) reports that real 
gross domestic product — the value of the goods and ser-
vices produced by the U.S. economy less the value of the 
goods and services used up in production, adjusted for price 
changes — increased at an annual rate of 0.7 percent in the 
fourth quarter of 2015. In the third quarter, real GDP increased 
2.0 percent. —U.S. Bureau of Economic Analysis

 According to the U.S. Department of Commerce, after a de-
cade as one of the fastest growing regions in the world, Africa 
has become a new frontier for business, and U.S. exports to 

sub-Saharan Africa now top $21 billion a year. Although exter-
nal shocks may periodically temper growth, Africa’s long-term 
potential remains strong. —U.S. Department of Commerce

 Canadian corporations earned $79 billion in operating profits 
in the third quarter, down 5.4 percent from the previous quar-
ter. The decrease resulted from a $2.4 billion drop in profits in 
the financial sector and a $2.1 billion decline in non-financial 
enterprises. This decline followed a 15.7 percent increase in 
the second quarter. —Statistics Canada

 The new Alberta and federal governments have announced 
ambitious law reform plans. Details are few at this early stage, 
but it is clear that the plans will have many regulatory impli-
cations for the oil and gas sector. While falling short of a ‘first 
principles’ overhaul, the federal government intends to target 
several key components of the current federal environmen-
tal assessment (EA) system. The new Alberta government has 
been largely silent on whether its EA legislation should be 
amended and has not made any prominent responses to the 
federal EA principles; the province may be taking a wait-and-
see approach to determine how proposed new federal rules 
might affect provincial activities. —Gowlings

 With prices down 70 percent in the past 18 months, oil reve-
nues have plummeted in Mexico, according to EDC. All things 
being equal, the price hit alone was estimated to cost Mexico 
$14 billion, but declining production cost an additional $4 bil-
lion. Consequently, the trade balance for goods has deterio-
rated significantly over the past year, throwing the new peso 
into turmoil. However, scan Mexico’s GDP data, and you’ll 
find a consumer that’s anything but gloomy. In the past three 
quarters, real growth has averaged 3.2 percent, and retail sales 
show little sign of abating. Private construction investment 
gained significant momentum through year-end, growing in 
6 of the past 7 quarters. Similarly, recent investment in ma-
chinery and equipment is up at a double-digit pace com-
pared with year-ago levels. The low peso is also expected to 
boost exports in 2016 across the board.  
—Export Development Canada

 The value of U.S. wooden furniture imports in October 2015 
was almost unchanged from the previous month at $1.4 bil-
lion. However, year-to-date imports were 11 percent higher 
than in October 2014. —Fordaq

 Canadian lumber production increased 2.2 percent from Sep-
tember 2015 to 5,683.3 thousand cubic metres in October 
2015. Compared with October 2014, lumber production rose 
7.0 percent. The October lumber production in Canada is the 
highest in any month since October 2007. —Fordaq 
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MELMART DISTRIBUTORS INC.
HIRING TERRITORY SALES REPRESENTATIVE - EASTERN ONTARIO

MELMART DISTRIBUTORS INC. has made some exciting 
new changes in our organization and we require a new 
Territory Sales Representative for our Eastern Ontario 
market (Bowmanville to Ottawa).  Candidate must 
reside within this area.  Melmart Distributors Inc. is a 
long standing privately held company in the wholesale 
distribution of fl oor coverings and we strive to be a 
leader in each market we serve.  This role involves 
increasing  company revenue by generating sales from 
new and existing customers.  He or she is expected to 
meet and exceed personal sales objectives by providing 
prompt courteous and knowledgeable service to our 
clients and customers.

REQUIREMENTS:
- Minimum 3 years of direct selling and account 

management experience.
- Ability to build and maintain lasting relationships with key 

business partners and customers.
- Experience selling multiple products/service lines.
- Strong consultative skills.
- Skilled at assessing client needs & delivering solutions.
- Excellent negotiation and diplomacy skills with a high 

degree of tact and persuasiveness.
- Strong problem identifi cation and problem resolution skills.
- Strong presentation & organization skills.
- Ability to travel.

Email Resume to: resumes@melmart.com   |  Tel: 905-677-7600  |  www.melmart.com 
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THE 1950S-ERA 798-800 Richmond Apartments in Toronto 
were derelict, rodent-infested and a haven for drug addicts and 
dealers. The unkempt complex was purchased by Toronto-based 

Housing complex goes from derelict to dynamic

Richmond Apartments reborn

THEN-AND-NOW

a lot of ceramic tile — especially in the bathroom and the walls, 
as well as throughout all of the corridors. We used patterned de-
signs and different sizes, then all of the stairwells were done in 
porcelain tile.”

Prior to the renovation, apartment interiors included “vinyl 
tile, beat up carpet,” as well as corridors that were all vinyl tile — 
“I think some of it hadn’t been cleaned in 10 years.

“I love the porcelain tile because it may cost a bit more 
at the beginning but its cheapest in the long run because it 
only takes a damp mop to clean it. You can also get the non-
slip porcelains that work quite well. I like them both because of 
the texture, colour and what I can do with them in design with 
patterns.”

It is important to understand while all the renovations and 
additions were taking place the complex was occupied by ten-
ants, Kneider explained. As areas were renovated, tenants were 
given the opportunity to move into the newly upgraded units. 

“We couldn’t close down the complex,” said architect 
George Kneider. “People were offered the opportunity to stay or 
to leave. A lot of them stayed once they saw what was happen-
ing on the interior finishes of the units. They like it and there is 
not a vacancy in the place.” 

Please submit project suggestions to news@wimediainc.ca

Westdale Properties, and Kneider Architects was re-
tained to rejuvenate and revitalize the buildings and 
the surrounding courtyard. 

There were 543 apartment units in three struc-
tures of 13, seven and six floors that were totally gutted 
and renovated, according to architect George Kneider, 
as well as 12 neighbouring Garden Court townhouses 
that were then tied into the total complex.

The scope of two-year project included an ex-
panded lobby entrance, converting over 200 bachelor 
units to one-bedroom units, new roofs, new mechani-
cal systems, added exhaust for kitchens, new elevators, 
completely new kitchens, washrooms, flooring and 
windows throughout, and interior design, upgraded 
the exterior of the buildings, and replacing all the sin-
gle glazed windows with double glazed thermal effi-
cient units. The courtyard became a living space by re-
moving the surface parking and totally landscaping it.

“The exterior was all done with precast stone, 
grass and concrete,” said architect George Kneider. “On 
the interior we used wood clic flooring, porcelain tile, 
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CUSTOM OFFERS 40 COLORS
IN ALL GROUTS.

Refreshed Palette Complements Today’s Trends
CUSTOM continues to lead the grout industry by offering the best color lineup that combines existing popular 
favorites with nine new nature-inspired colors.

Designers have a new array of colors to choose from – all complementing today’s tile trends including wood 
plank, stone, reclaimed wood, and glass. The new colors are drawn from nature with inspiration from water, 
sand, and fog with muted gray, brown, green and blue tones.

Choose the right grout!
CUSTOM empowers tile contractors and design professionals to choose the right grout type for the job. 

All 40 colors are now available in all grout lines, including Fusion Pro.®
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Get the trendy look of wool combined to the strength 
of polypropylene, all rolled into beautiful earth 
tones for comfortable and affordable carpet.
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